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Abstract

In order to alleviate Thailand out of being the Middle-Income Trap Country, enhancing
local entrepreneurship is one of key strategies to promote economic growth in community
areas. The objective of our research is to explain the use of the Smiling Curve concept in
community enterprises in Thailand as a case study. From a survey of 101 community
enterprises under the One Tambon One Product (OTOP) Entrepreneurship Program in a border
province in Thailand, it was found that the Smiling Curve concept can also be applied in the
case of community businesses. Emphasizing the importance of upstream activities, such as
applying concepts of creativity and research and development in production as well as
focusing on downstream activities such as marketing, sales promotion, and branding strategies
are found to enhance business performance ( profit) of those community enterprises.
Therefore, the relevant government agencies or business sectors should step in to provide
support and collaborative assistance by focusing on both activities (upstream activities and
downstream activities) to add value to community products and make community businesses

more competitive in both national and international markets.
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Executive Summary

In order to elevate Thailand from being a country in the middle-income trap, it is
necessary to give importance to generating entrepreneurs in local small and medium-sized
enterprises. This research is interested in studying the development of local small-sized
enterprises through creative rural enterprise mobilizing system in a bordering province in the
northeastern part of Thailand, which is “Nong Khai” province since as of today, Nong Khai has
a lot of small and medium-size enterprise and community enterprise entrerpreneurs and they
have been supported from Provincial Community Development Office of Nong Khai and the
Office of Small and Medium Enterprise Promotion (OSMEP). However, in order to enhance
business competitiveness to those small and medium enterprises for achieving sustainable
growth, the important factor is “building efficient business networks” to increase trading
channels, value added, and maintain business agility of small businesses to be able to
compete in markets sustainably.

1. Objectives

This research aims to study the development of local small enterprises through
creative rural enterprise mobilizing system in the bordering province in the northeastern part
of Thailand, “Nong Khai” province since today Nong Khai province is full of many small and
medium enterprise and community enterprise entrepreneurs supported by Provincial
Community Development Office of Nong Khai and the Office of Small and Medium Enterprise
Promotion (OSMEP). In order to enhance business competitiveness to those small and medium
enterprises to have sustainable growth, the important factor is “building efficient business
networks” to increase trading channels, value added, and maintain business agility of small
businesses to be able to compete in markets sustainably.

1.1 To study the context of trade of creative products in Nong Khai province by focusing
on community enterprise entrepreneurs of products made under Nong Khai OTOP

scheme.

1.2 To analyze social networks for creative products in Nong Khai province. Emphasis is
placed on community enterprise entrepreneurs of products made under Nong Khai
OTOP scheme.

1.3 To suggest the conceptual framework for the development of trading networks for

creative products in Nong Khai province.

1.4 To adopt study results for supplementing the implementation of activities about
training, meeting and seminar of International Institute for Trade and Development

(Public Organization).
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2. Method of the study

The study was conducted using a mixed method approach that involves quantitative
research, qualitative research, and documentary research to obtain frame analysis that can

lead to the research objectives appropriately.
2.1 Quantitative research

A survey was conducted among 100 out of 113 companies (details are shown in
Appendix Khor.) to study social network levels (Social network analysis: SNA) of creative
industries in the area and analyze levels of value chain development of creative products
under Stan Shih’s smiling curve frame analysis to build understanding of the process of value
adding throughout value chain, i.e. research & development, product design, brand creation,
production and marketing, distribution, sales, and after sales service which are important
factors for elevating creative products of community enterprise entrepreneurs under Nong
Khai OTOP scheme.

2.2 Qualitative research

In-depth interview was used with 3 community enterprise entrepreneurs of products
made under Nong Khai OTOP scheme who are successful from being awarded OTOP 5-star,
and focus group was used with persons related to government agencies and creative product
networks in Nong Khai province. This study contained 10 chapters, i.e

® Chapter 1: introduction — description of backeround and rationale of the study,
objectives of the study, and methods of the study

® Chapter 2: local level creative organizations — definition of creative economy, local

level creative economy development, One Tambon One Product (OTOP) scheme

® Chapter 3: basic data and creative economy in Nong Khai province — description
of general information of Nong Khai province, One Tambon One Product (OTOP)

scheme in Nong Khai province, and Nong Khai border trade

® Chapter 4: analysis framework — description of conceptual framework used in this
study, i. e. creative economy conceptual framework, Stan Shih’ s smiling curve

conceptual framework, research studies using such conceptual frameworks

® Chapter 5: data survey and results of the primary study — description of how data
were collected from the 101 samples of community enterprises in Nong Khai province

and description of primary results from the collected data



® Chapter 6: estimating business potential of community enterprises — surveyed
data are used to develop an econometric model for studying an impact of smiling
curve (and controlled variables) on business potential of community enterprises

® Chapter 7: analysis of community enterprise social networks — surveyed data are
analyzed to find social networks of community enterprises in Nong Khai province for
analyzing relationship between entrepreneurs and various sectors, government

agencies having mission directly related to the development of community enterprises

® Chapter 8: case study of community enterprises - In-depth interview is used with 3
community enterprises in Nong Khai province that operate creative products, i.e. 1)
Ruen Chom Dao, 2) Hongpator Huenpatai, and 3) Jockchonthong in the beginning of
June 2018

® Chapter 9: summary of sub-group meeting — sub-group brainstorming meeting
( Focus group) with stakeholders was held in Nong Khai province areas, both

government and private agencies

® Chapter 10: summary and policy-based suggestions — summary of outcomes found
from the data analysis in chapter 5-7 and in-depth interview in chapter 8 and
brainstorming in chapter 9 to prepare the summary, development framework of

creative product networks in Nong Khai province and policy-based suggestions.

3. Study results

The quantitative research conducted a survey among 101 companies to study value
chain development levels of creative products under “Stan Shih’’s smiling curve” framework
analysis framework for building understanding of the process of value adding throughout value
chain, i. e. research & development, product design, production, product distribution,

marketing, and sales promotion. Main study results revealed that

In terms of background of creativity which is the starting point of creating added value,
it was found that only 11.9% community enterprises, out of the entire community enterprises
in the province, that sell products under OTOP scheme in Nong Khai province used to handle
activities related to research & development (R&D). The origin of creativity of most community
enterprises (19.5%) was from owners (or chairpersons) who already possessed body of
knowledge in producing products, followed by creativity originated from communities (18%)
while government sector/ universities/ private sector/and others played a very small role in
acquisition of creativity. Social network analysis found that community enterprises having a

very high level of creativity were community enterprises building cooperation networks with
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external agencies. It is shown that having creativity is not only help create added value in
products but also build opportunities for having connection with other agencies including
doing marketing in an easier manner, but the problem is most community enterprises (88.1%)
did not execute creativity to produce their products. In addition, most community enterprise
entrepreneurs (52.5%) selling products under OTOP scheme in Nong Khai province did not
view their products as “creative products”.

With reference to design, the findings from the survey revealed that community
enterprises selling OTOP products in Nong Khai province gave importance to product design
as many as 60.4% of the total community enterprises but such design seldom relied on
software or technology (an answer showed that only one community enterprise used software
or technology.) Most designs were discovered by community enterprises themselves and
some were from communities. Emphasis was placed on designing product brands which did
not lead to community enterprise authentic identity. Moreover, most community enterprises
did not give importance to have those designs registered as intellectual property.

As for production of goods, the survey showed that community enterprises selling
OTOP products in Nong Khai province (100%) identified that they produced those products
on their own. However, the produced goods required a large amount of labor or labor
intensive as high as 86.9%.

In terms of labor force in production, most community enterprises said that they had
a small problem about labor force (59.4% of them identified “the smallest problem”). The
major problem was that community enterprises paid remuneration on the basis of an unfixed
form/some community enterprises (62.4%) paid remuneration yearly. Thus, they did not have
obligation to pay salaries regularly. Nonetheless, since most workers were hired temporarily,
community enterprises may encounter labor management problem by the time they need to

increase their production.

With regard to product distribution, the survey found that community enterprises
selling OTOP products in Nong Khai province distributed their products through various
channel, namely, selling at their own offline shops or stores (35.9%), displaying their products
in trade show booths (22.8% ), selling through distributors (12.5% ), having networking
shops(9.3%), etc. Based on this fact, it has been found that entrepreneurs distribute their
products through internet media or online sales at a low rate (9.8%). Problems caused by
product distribution and seeking a new customer base are something that entrepreneurs
require the government sector to assist them the most. These analysis results were supported
by social network analysis which found that product distribution is the dimension having the

lowest degree of cooperation as there were only 6 cooperation.



As for public relations and sales promotion, community enterprises had various
channels for distributing their products which include online network (such as Facebook),
around 54.5%, followed by using advertising signs (28.7%), brochures (24.8% ), and others
(57.5%). In any case, most entrepreneurs did not manipulate sales mapping in each channel
obviously. However, having a lot of distribution channels (but without planning) made
community enterprises be dependent on establishing connection with other agencies
considerably which is consistent with a result from social network study showing that the
dimensions of brand creation and sales promotion were the dimensions gaining the highest
rate of cooperation as they contained more than 110 cooperation. In terms of registering a
trademark, it was found that only 5.8% entrepreneurs had their trademarks registered.

Community enterprises had to encounter a problem related to market expansion since
it was found that most sales volume (58.76%) came from selling products within Nong Khai
province, followed by selling to neighboring provinces (16.58%), and within the northeastern
region (12.67%). It can be seen that more than 88% of the sales volume of OTOP products
were generated within the province or a regional level only. Entrepreneurs were unable to do
marketing to gain success in markets with high purchasing power like Bangkok and outskirts of
Bangkok (only 7.77%) or foreign markets (only 0.35). Even Lao PDR market which is the nearest
foreign market from Nong Khai province, their ratio of sales volume was only 3.96%. In this
regard, depending on markets in the province or region only may cause them to have some

risk when unexpected events occur.

As for effect on profit, the factor affected community enterprise profit the most was
when OTOP products were “ certified an /SO standard” . Estimation results showed that
community enterprises with /SO certification had higher profits than those without SO
certification by 136-157% with statistical significance. In addition, entrepreneurs who produced
OTOP products with community standard certification would have higher profits by 22-27%
compared to entrepreneurs whose products were not certified community standard with
statistical significance.

With regard to activities applied from Stan Shih’s smiling curve framework, they were
divided into 5 activities. There were 3 activities having an effect on higher profits of community
enterprises with statistical significance. The first activity is “product research & development”.
Estimation results found that community enterprises having a process of product research &
development tended to have higher profits than community enterprises that did not have a
process of product research & development by 67-69% with statistical significance. The second
activity is “product design and brand development” Estimation results revealed that a process
of product design did not have an effect on profits with statistical significance but what
affected higher profits was product brand design. Community enterprises having product brand
design would gain higher profits by 37-40% with statistical significance. The third activity
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affecting higher profits of community enterprise is “a process of product distribution”
especially availability of delivery/logistics development networks that would have an effect
on higher profits of community enterprises by 53% with statistical significance. Furthermore,
development of sales channel expansion and product distribution had an effect on higher
profits through having their own offline stores (increase by 2-6%), offline stores of networks
(increase by 5-8%), online sales (increase by 4-8%), and sales through distributors (increase by
21%) with statistical significance.

With reference to contribution of benefits to communities, most OTOP community
enterprises hired workers temporarily, 33.7% of them paid remuneration yearly and 15.8% of
them paid timely, and 13.9% of them paid daily while there were only 6.9% of community
enterprises that paid remuneration to their workers monthly. It shows that labor force working
in this type of community enterprises were not permanent but temporary workers, making
their work did not have security and workers could not apparently expect their income as
their income would depend on profits that their community enterprises would have
(accounted for yearly) or uncertainty.

Therefore, study results found from estimation using the econometric model gave the
results that meet Stan Shih’s smiling curve framework which importance is given to generating
the upstream process such as research & development, and product design. Besides, the
development of sales channels and distribution channels had a positive effect on higher
profits as well. The study results reflect the way that community enterprise entrepreneurs
should give importance to using “creativity” as an upstream factor with development of OTOP
products in Nong Khai province and make great effort to build a channel to develop market
networks so as to deliver such creativity to markets which will become an important process
of creating added value (profit) to community enterprises other than giving importance only

to a production process.

In this regard, using technology to help production in conjunction with quality
management to enable products to receive international standard certification (like 1SO
standard) and community product standard appears to be an important “seal” that helps
“guarantee quality” of those products. Certainly, having such quality guarantee will have a
positive effect on operational performance (revenue and profit) of these community

enterprises.

4. Conceptual framework of network development for trade of creative products in Nong

Khai province

The study conducted by collecting data and in-depth interview with entrepreneurs of
OTOP community enterprises in Nong Khai province in conjunction brainstorming interview

with related government and private agencies found that the conceptual framework of



network development for trade of creative products in Nong Khai province consisted of 4

approaches as 1) Creativity (creative thinking), 2) Coherence (generating connection), 3)
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Connectivity (capability of being connective), and 4) Competitiveness (an increase of business
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competitiveness) which can be described as follow:

1) Creativity (building creative thinking) — The findings from social network analysis
showed that community enterprises with a high level of creativity will build
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cooperation networks with external agencies accordingly. It shows that creativity not
only generates added value to products but also helps build an opportunity for
connecting to other agencies including doing marketing more easily. However, a
detected point was community enterprises selling OTOP products in Nong Khai
province carried out activities associated with research and development (R&D) only
11.9% of the whole community enterprises in the province. Study results from the
econometric model revealed that community enterprises using creativity through

product research & development tended to cain higher profits than community
enterprises that did not utilize the process of product research by 67-69% with
statistical significance. Furthermore, it was found that the origin of creativity in most
community enterprises ( 19. 5% ) was from owners (or community enterprise
chairperson) who had body of knowledge for producing products, followed by
communities themselves (18%) while government sector/ universities/ private sector,
and others played a very small role in acquisition of creativity. Based on the interview
about planning for creativity management which whether or not community
enterprises prepare composition of product creativity continuously, it was shown that
most community enterprises did not plan to specify profit ratio and percentage for
creating new products. Meanwhile, community enterprises did not have any agency to XL
assist in generating creativity since all related agencies such as SME Bank, Department
of Skills Development, and Provincial Chamber of Commerce do not have direct duties
to generating and developing creativity in organizations. Creativity in producing OTOP
products was from community enterprises themselves and they did not possess body
of knowledge about a guideline for creativity management (such as continuous
creativity, various marketing practices, or registration of intellectual properties). An
interesting point is how government sector or related agencies will increasingly
participate in enabling community enterprises to have awareness of the importance of
using creativity and invest in the process of research & development in their
community enterprises and learn how to plan so that creativity can be brought to

further develop for serving commercial purposes (Commercialization).

It was also found that generating creative products was associated with mission

of many organizations which some organization; for example, SME Bank, does not play
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its role in developing products of community enterprises as its objectives aim to seek

profits and it has project risk assessment from loan giving based on ability to make

VOKIQKU2YAY

payment on outstanding debt of community enterprises, or related government
agencies such as Community Development Department and Department of Skills

Development had project preparation of agencies according to agency mission
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governed by orders, planning, and budgets from the central administration, making
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them unable to provide services to community enterprises that require specific
assistance; for example, there was online sales training course but training of product
development before sales was not available.

Therefore, suggestions about creativity (generation of creative thinking) are

- Support and promote community enterprises to utilize local culture for delivering
the generation of creativity that will become characteristic features of producing

community products.

- Community enterprises should be trained to establish a budget for research &
development new products or new product design and to learn how to test the

market for a product or service before launching it.

- Cooperation in creativity development should be made with external agencies
increasingly especially agencies that not gsoverned by the bureaucratic system such
as private universities or agencies that can promote the utilization of creativity at
full capacity and creativity should be promoted and further developed to serve

commercial purposes.

XLII - Registration of intellectual properties should be promoted appropriately in
accordance with types of creativity (such as patent, geographical indication, etc.)
and creativity that is registered intellectual property should be promoted to
become one of collateral for loan application made with government financial

institutions similar to the “asset transformation into capital” scheme in the past.

- Agencies related to creative production should be promoted to contain a key
performance indicator for agencies to be an indicator related to community

enterprise assistance in accordance with their specific requirements.

2) Coherence (Connection) - Based on Stan Shih’s smiling curve conceptual framework,
importance given to the upstream activities like using creativity through the process of
research & development and the downstream activities like marketing practices, public
relations, sales promotion, and brand creation can help increase added value more
than the midstream production which is production of goods. The study results from
the econometric estimation were consistent with the earlier said conceptual

International Institute for Trade and Development




framework and it was found that community enterprises having the process of product
research & development tended to gain more profits than community enterprises that
do not have the process of product research & development by 67-69% with statistical
significance, and the development of sales channels and product distribution had an
effect on higher profits through selling at their own offline shops or stores (increase by
2-6%), selling at offline stores by networks (around 5-8%), online sales (around 4-8%),
and selling through distributors (21%) with statistical significance. In contrast, the in-
depth interview found that community enterprises were facing problems about
generating “coherence” between the mentioned upstream activities and downstream
activities in accordance with conceptual framework of the innovation smiling curve.
Though there was some coherence, it could not be done or could not be done
completely and systematically. It can be said that all related dimensions did not have
associated behaviors. The coherence problem was found from the interview with
agencies associated with the problem that community enterprises could not apply a
loan from a bank because they had a problem with doing marketing and did not
prepare a business plan that can show coherence from upstream activities (using
creativity, research and development) to the process of design, production, product
distribution, and sales promotion in an appropriate manner which business sector did
not have any agency understanding such coherent points to provide assistance
throughout the whole system.

Thus, suggestions about coherence (generating connection) are

- Building body of knowledge with community enterprise entrepreneurs to
enable them understand of a supply chain system of their community
enterprise and be able to analyze strength, weakness, and core competency of

their community enterprise.

- Public relations and knowledge should be given to community enterprises that
which agencies will assist their business in each procedure of the supply chain

system for adding value in a tangible manner.

- Coordination should be made with related agencies so that community
enterprises are able to know the roles of each agency in each procedure of
community enterprise value chain system for helping creative community
enterprises. Budget planning should be considered to ensure it plays a role in
developing community enterprise according to assistance in each procedure

having different key indicators.

- Training programs should be prepared to provide community enterprise
management executives knowledge and understanding about the importance
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of development in each procedure of value chain and coherence of each

procedure in adding additional value to products and sales volume. Training

FOKIQKUDVANY

should consider risks and external factors of value adding in each procedure.

- Since creative products are products originated from creativity in the process
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of production, community management executives and related agencies
should focus on creative business development in terms of development
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procedures and product design as the first priority and a related budget should
be prepared appropriately.

3) Connectivity (Capability of being connective) — With regard to marketing practice of
community enterprises producing OTOP products in Nong Khai province, it was found
that community enterprises had a very low degree of connectivity to foreign markets
as most sales volume (58.76%) was from selling products within Nong Khai province,
followed by selling in neighboring provinces (16.58%), and within the northeastern
region (12.67%). It can be noticeable that more than 88% of OTOP product sales

volume occurred within the province or at the regional level only. Community

enterprise entrepreneurs could not generate connectivity to markets with high
purchasing power like Bangkok and outskirts of Bangkok (only 7.77%) or foreign markets
(only 0.35%). Even Lao PDR market which is the nearest foreign market from Nong Khai
province, sales volume ratio was only 3.96%. The study results found that community
enterprises in Nong Khai province have not generated connectivity to other provinces
having high purchasing power or the neighboring country (Lao PDR) as much as they
should do. Creativity can make products to gain differentiation and creativity should
XLIV be connected to meet market demands. Other than connectivity to regional markets,
the social network analysis indicated that community enterprises did not build
connective networks with external agencies as much as they should do. Connectivity
levels will be different depending on characteristics of community enterprises. Analysis
results of the above mentioned information can be concluded that 4 outstanding
characteristics of community enterprises that enable them to have high connectivity
to external agencies are 1) gender of community enterprise owner of chairpersons
(female), 2) size of business (large size business can have high connectivity), 3) creative
levels in the production of products (creative products have high connectivity), and 4)
business profits (profitable community enterprises will have high connectivity). Though
such connectivity is triggered by assistance from government agencies, the assistance
cannot respond to entrepreneur demands as much as it should do in terms of research
& development, training, loan offer or helping doing marketing practices, making them
a part of obstacles for developing creative product and service business in the area.

All agencies should have connectivity to each other so as to generate the

International Institute for Trade and Development




development of new businesses. Besides, most agencies providing assistance were

government sector agencies and they lack cooperation with other agencies such as

universities or private sector (in particular in Lao PDR) playing a vital role in building

body of knowledge about creative innovation and marketing. Based on the results,

entrepreneurs distributed their products via internet media or online sales with a low

proportion (9.8%). It is necessary that entrepreneurs must develop their skills in online

marketing which no agency has participated in helping them do online marketing

practices that much.

Therefore, suggestions about connectivity (capability of being connective) are

Workshop training should be organized to promote and develop presenting
models of products that can respond to market behaviors and modern life
style and marketing channels should be built to penetrate target groups and
stimulate market demands of target consumers in conjunction with connecting
community way of life in Nong Khai province areas to OTOP products so as to
create a perceived image and stimulate consumption of target groups

increasingly.

Workshop training promotes and drives OTOP product entrepreneurs in Nong
Khai province to do and use online marketing devices such as Facebook,
Youtube, Line@ with understanding. Technology and innovation are driven to
make differentiation and added value to OTOP products and digital marketing
should be brought to help business management and online marketing so that
products can be sold through online channels in a more efficient manner as
online markets are considered an important device that helps increase business
potential and success sustainably. Moreover, OTOP product entrepreneurs
should be driven to be able to use both online and offline marketing to access

both consumer target sroups.

Advice should be given to OTOP product entrepreneurs in terms of developing
quality products and responding to consumer demands including determining
marketing strategies for expanding business opportunities and product
distribution channels to access target groups in Nong Khai province.
Consequently, more distribution channels for OTOP products should be built
in Nong Khai province so that consumers can access OTOP products more
conveniently. Shops selling OTOP products should be available in department
stores like Big C, Tesco Lotus or 7-11, and gas stations in all districts of Nong

Khai province. Government agencies in the province must be a mediator to
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discuss and negotiate with the private sector with regard to rental places and

rental prices.

Organizing business partner matching to foreign markets, especially markets in
Lao PDR, this plays an important part in building body of knowledge about

creative innovation and spatial marketing.

Preparing projects and/ or activities “OTOP to Business Networking” in the
province on a monthly basis so as to give community enterprises and private
sector a space to have a chance for business sharing and exchanging and doing
mutual business in different models. Availability of activities that enable private
sector and people in different businesses can meet one another may help
create inspiration to entrepreneurs to create new products for building on their
businesses increasingly which may lead to networking business between
community enterprises and private sector for the benefit of producing products

that can be delivered to giant customers and markets accordingly.

Generating learning systems of production technique (Cooperation) including
opportunities to increase market shares and profits. If “OTOP to Business
Networking” project or activity is successful, it may generate networks of
marketing information, warehousing, distribution, after- sale service, and

collections.

Preparing a cooperation project between OTOP and private sector for business
comprehensive coverage starting from upstream, midstream, and downstream.
Merchanisms for driving the business networking and government agencies such
as Department of Community Development, Department of Commerce, Nong
Khai Provincial Industrial Office and private sector such as Nong Khai Provincial
Chamber of Commerce, Nong Khai Provincial Federation of Industries who act
as a core in connecting OTOP to private sector. Methods of connecting business
networks are available by organizing activities that give benefits, support, and
problem-solving to business groups such as holding association meetings of
business groups associated with upstream, midstream, and downstream on a
monthly basis, organizing activities connecting between provinces, organizing
business partner matching between provinces, coordinating with OTOP and
private sector to hold trade fairs together, etc. while emphasis is placed on

activities that will comprehensively cover all business groups.

Assigning academic agencies in the area such as community colleges and
universities to act as a mediator to coordinate with related agencies from

upstream, midstream, and downstream and colleting problem issues for solving



and assisting related agencies in planning a budget for developing creative

businesses in the province so as to achieve cooperation in a tangible manner.
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4) Competitiveness ( generating competitive advantage) - To generate business

sustainability to community enterprises in Nong Khai province, it is necessary to

develop competitive advantage. Certainly, creativity, coherence, connectivity as
mentioned above that can have enable community enterprises to have greater
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operational performance, but important guidelines that support sustainable
competitive advantage are Firstly, in addition to innovation management from the
process of creativity, product design and development, body of knowledge
management should be available such as bringing designed or creative products to
the process of intellectual property registration since the registration of intellectual
property will help reduce a chance of being violated and imitated from other
manufacturers and in the meantime it generates a chance of proceeding a legal action
to those who conduct violation. However, based on the surveyed information, only

3% of community enterprises in Nong Khai province that have patent registration or
involve in the process of intellectual property protection, which is a risk that those
creativity may be violated or imitated easily and finally this will affect sustainability of
community enterprises. Secondly, using technology to help the production of products
will play an important part in reducing a cost of labor being a high cost as much as
17.65% of the whole costs. Furthermore, technology may help reduce cost of
management having a high portion as much as 15.74%. However, based on the survey,
it was found that community enterprises in Nong Khai province relied on technology
at a very low level as they used technology in the production process only 13.1%,
online technology by 9.8% of all marketing channels, and they used software in a 47
design process at a very low level. Not relying on technology in various activities has
an effect on average production costs of OTOP products which seem to be very high
(averagely 296.45 baht per piece) and products need to be set at a high price, being
an obstacle for product marketing to be widely known. Thirdly, labor skill development
and body of knowledge management of labor force will play an important part in
increasing competitive advantage of community enterprises. In addition, they help
distribute good income back to workers. Nonetheless, most OTOP community
enterprises hire their workers temporarily, 33.7% of community enterprises paid
remuneration on a yearly basis,15.8% of them paid remuneration on a timely basis
and 13.9% paid remuneration on a daily basis while there are only 6.9% community
enterprises that paid their workers on a monthly basis. It shows that labor force working
in this type of community enterprise do not work permanently but temporarily, making
their work is not secured and workers cannot certainly expect their income as their

income may depend on profits that their community enterprise will gain (accounted
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for yearly) or without certainty. Uncertain employment will have an effect on a low

tendency that community enterprises will give importance to labor force training and

VOKIQKU2YAY

they have to depend on government agencies ( such as Department of Skills
Development) which it was found that they could not develop labor skills to meet

demands of entrepreneurs in the way they expected.
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Therefore, suggestions about competitiveness ( generating competitive
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advantage) are

- Bringing designed products or creative products to the process of intellectual
property registration in an appropriate manner according to types of creativity
(such as patent, geographical indicators, etc).

- Promoting loan offer to business sector requiring loan for expansion of

investment in technology or tax reduction for community enterprises inventing

new production technologies.

- Developing labor skills and managing body of knowledge of workers such as

utilizing benefits from labor skill development fund.

The figure below shows that all 4C problems (Creativity, Coherence, Connectivity,
Competitiveness) are all connected and related to one another and it is necessary to have a

guideline for implementing a policy to increase potential an maintain balance of all 4 aspects.

Conceptual framework in developing 4C (Creativity, Coherence, Connectivity,

Competitiveness) for community enterprises

48
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Based on the survey on assistance demand from community enterprise entrepreneurs,
it appears that assistance provided by government sector could not respond to their demands

that much since such assistance did not actually lead to business accomplishment.

The main reason is that each government agency did not make coordination as much
as they should do and they did not provide assistance at the right point (based on the analysis
of 4C as mentioned above).

5. Conclusion

The study results obtained from data collection in the area and analysis of the
estimation of econometric model revealed that Stan Shih’ s smiling curve conceptual
framework will have an effect on accomplishment in conducing creative product business
especially importance given to “development” from generating the process of upstream like
research & development, product research process, utilizing local wisdom and identity
including producing new and attractive products that reflect creativity will be a good starting
point for organizational success. In this regard, importance should also be given to downstream
activities like using advanced technology media such as internet or social media for conducting
marketing practices and sales promotion by executing public relations via websites and
searching data on the internet in an easy manner as they can have an effect on success in
higher profits. The important thing is that elevating product standards by enabling
organizations to be standard certified (such as being star awarded), developing product brand
to be widely accepted also play a vital role in sustainability of community enterprises in Nong

Khai province.

As for measures that OTOP community enterprise entrepreneurs in Nong Khai province

wish the government sector to assist can be concluded into 3 measures as :

® Financial measure which includes subsidy, reduction of loan interest rate, and

extension of installment payment.

® |nnovation measure which includes product innovation such as product design,
product research and development, and production process innovation having an

effect on the reduction of production costs.

® Marketing measure which includes assistance that directly supports market or
customer base expansion, product public relations, etc.

The inquiry about those who provided assistance, most community enterprises
identified that they were majorly assisted by the central government and local government
and they all answered that they already had comprehensive assistance especially subsidy,
source of financial support, product research and development, product design, market
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expansion/ customer base expansion, personnel training and development, and public

relations. Meanwhile, educational institutes also provided them additional assistance.

Therefore, government agencies need to make all-round and comprehensive plans for
building cooperation with external agencies so as to elevate and develop potential of
entrepreneurs who produce OTOP products that are expected to receive “community product
standard”. This appears to determine a standard by having various indicators for entrepreneurs
to adopt as a guideline for developing their own products by utilizing local identity in their
areas at the maximum level. Besides marketing support and sales promotion support should
be provided in terms of trade fairs or exhibition, internet public relations, etc. Moreover,
contests for achieving different standard certification should be held to motivate
entrepreneurs to develop their creativity at all times.
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Department for Culture Media and Sport (DCMS) U849U5EINAFNI1T010419NT
(DCMS Model) Tneidumiasanuusniildiduimundszinnvonasugiaasieassdaulud
A.7.1998 Tnglddadisrinaiudn “wasvgiaaiiassadogmisuduveanisidniiuda
a5a53, inwe, uasnsaassAguyanatiaiiuanen mlunIsasI9nImlent uazn1sag
mwammslavselendludavemsndauntyg” Wnelsuneasangulanivualimasegia
aseassausznauluig 13 Useinnuetanavnssuasneassd (Creative Industries) laun
1) lawann (Advertising) 2) annUnenssu (Architecture) 3) nufadzuarlusaing (Art and
Antiques) 4) 11ulile (Craft) 5) 11uBBNWUY (Design) 6) uwldu (Fashion) 7) fiduuazinle
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(Film and Video) 8) owaua3/inud (Leisure Software) 9) wwas (Music) 10) AaUznsuana
(Performing Arts) 11) &afiusi (Publishing) 12) #awduisuazuinIsmiadtuneufinines
(Software and Computer Services) uag 13) InsviAtiuazing (TV and Radio) lagsguia
Snquldaromienudes ileudmsnuassgivadsassdilasidunsinuiuiiefy
FENINNATTUALAINUAINAIALENYY

ogalsfii mataUssvesgnamnsIuaiassf 13 Yssnvludnuaed 1dass
Fodriaunssuravessemasanguiing anmsiigravnssilnsauuiauinnisadyivle
g9l A.A.2000 Fedenaviilililfigshonszaneides (Media) Hornidulails
undrunsalugaaimnssuadeassdlunouusn wrundasient souludedslylavianen
Tausssu (Culture) 1350353 wagiun Whanswlumsegiaadassanmeuiu

Tuvmedl UNCTAD Ifszymnudndyvonasugiaainsassdannisussyundsd 11 7
Usewaus@alud ae. 2004 uagldduunyssinnvesgaamnssuadneassdailu 4 ngu liud
1) naumsan (Heritage) 2) nauAavs (Arts), 3) nawde (Media) uay 4) nguamuainsassfuas
99NUUU (Functional Creation) (lnsuansgnamnssugeslilumssd 2)

2. NRuAsYgAIas1sEsIANuenAINUITNNAINT NI SHANKAEEN1SHER

nssuunludnuas sviunissuunnusmusssudundn (Wuwuy Symbolic
Texts Model %#3aLuuUa83 UNESCO) audaiy (Concentric Circle Model) #39m13520Uv3
anududurenisldavansegavesesdnminsduneyayilan (WIPO) TugUnuues
Concentric Circle Model Tngludrunes WIPO Tddadsdusumadiuiasugioadisassd
(Creative Industry Divison) Tl w.a. 2548 ilevhmsiwszsiuasinunumeuillnenss
Fav1a WIPO azdiulimanudifyfuanuuszinn Copyright Industry Tuvaugdi UNESCO
Institute of Statistics (UIS) daduginaneld UNESCO TéiAudeyaadimatamusssulsih
wisugivasieassAdaunedlu Framework for Cultural Statistics Tag UNESCO adinas
fmuavoulAveIgRaIMNTIIAIAG1Y 9 fU WIPO udvglinuddgiuaudusziay
Jawussu (Cultural Products) wagldiiuunduidnfumsughoadassdseg

lunsdlvesdssinalng lanvuamdninnuve iasyenasvassd’ 1397 uwadn
nviﬁvtﬁﬁauma‘@ﬁauuﬁujmwam77‘27?@@5@37@ (Knowledge) 113finw) (Education) 713
asNasAIN (Creativity) uasmslanswdauniatiye (ntellectual property) Mdosleaiy
INgIMMITETSY (Culture) NIsdtannIIFesdany (Wisdom) uazmalulad/uinnssy
aelnal (Technology and Innovation)” Tagd1ineIuAnNITUNITRAILIMILATEGRALAE
dpuunand (@ew.) lavuaveuwnuInveuAsegisassassAlulsumalvelaeBaniu
JULUUYRIDIANSanUTERNIA I19En1sAUazA T (UNCTAD) uazUSutiisnfisny
sULUUTes UNESCO Tagldiiuommsinouasnisunndunulng wiouialdsuundssiay
9nAMNT IS NATIARENITU 4 NaueRAMNTIUVEN (WA 15 naugnanIsuges) towa



une

1) uIANMI9IMUSTIY (Heritage of Cultural Heritage) loiun s1ufliionazinanssy As

viesfiendaaussiunaranuainanevnedinin nsuwdunlng wazemsive

2) favz (Arts) laun Aavznisuans wazvirudad

3) Hoadielval (Media) loun nmmeussuasSaviag nsius msnszaeides wazaues

4) 91uad19a55AuaTaanwuy (Functional Creation) léur n1seanuuy widu
andnenssu Mslavan Lazweninas
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1. unsenilesszyanuuenimFosiuunsenininsvieadisndeiams 533 (Cultural
Tourism) fumsvsaifisalagily msuymdunulnefunisuwmdunutiagiu vioems
Inefuemssu q enfregraty msvewiten Fduvans q adiiitnvieniisrenadian
vieufienluuszmalnelaglaildszyingUszasdiutuey Wy dnvioad sriAumadian
Funnenadeniigvionfisndsimusssuse fsorafamnududounasiliAnnisiu

2 uun

E (Double-counting)

2. Wumsenilgduundrulseneurein mAnaiassd (Creative Elements) 9N
v3oUIMIUTTLATANG 9 19U AT WARaI1sasATiNnAnegAuaa i (Location) 88193
vieuflenGeinnsssy AnuAnadsassAignAnediudnuazvesnseanuuy w39
AR EsIATNAnegfulssnuesAanssueg1ses videat Wusu

3. 1Wumsenflazsryiummdunulnesinisléanudnaiisassafiunnniinisumduny
Haqiudu 9 Mlvegils

4. ewnsing wavewnsiu 9) fdnuszneuvesnisldaudnasassldinntin eswn
mshemsuAarUssiansiniaTesussiuidn wagliannsaiias a¥eeudnaiisassd
azls Tuad 9 Whldlgannidn wsiznisldanudnadsassAadnluunnerafunistndeu 65
sawd FeonaviliAnnsgademeiamsssuluvineiian nisldanudnaiieassalu
ownslyedlng Ssogludnuauzvsinmsdausiigunswesemnsuinniinisiasuulasy/
UszgndsanAvesens

5. umssnilazUssifiuruinveasugiaadiassdluuiassian Tnslanzlulsenm
Aufriausss 1wy vuRads Tusudan uas@auznisuans Wudu iesandudmis
Smusssumanduinlaifinsdereiunalamenisnatn video1dlidiyadimmanisnain
(Non-Market Value)

6. mytanslasansndudesianiudesing 4 Judday o yarvewmanlavaniuiy
myinaldaeinudeldlfdunmsiaaliigluudazusnlawan

7. mhenuivnismaassmadinereaniuazinaluladlunats 4 3u (Wu neass
MIATUATUTIINE LLasmumaﬁm%wmmam%t,l,axui’mﬂiswﬁy’qum 9) ANNUBIIFNDY
fensizfunililussuuiasugiaainsassase uadilifidennasiidaiaudn nasgagi
mhenuidiinadnunsiueglulssanvetgnamnssuaseassAviely

3
—+
o
=
3
QU
=P
o
>
Q
3
wn
=
=t
c
(=7
(0]
—
o
=
—
=
<))
Q
D
1)
=)
o
O
D
<
w
o
e
3
o
3
=




I

-
(Y
wn
[
c
)
S
(o]
0T
<
[
3
=
7}
c
<

M19199 2.1 : MITAUILNNVRIQAEINNTINATNATIAYRSINg (NESDB) wWisuiisun1sdausenn

FOKIQKUDVANY

‘c
a
17
2
»: '&
3
2 1 Anslaman X X X % X X X
g
g 2 antlransy X X X x X X
3 NFERALUL X X ¥ x X X
N 4 X x X % %
- ' o
1: 5 Wau uaziale X X X % ® X X
C - '3 -
=) 6 3198077 (gunsnd) b x ¥ X
7 Winmieadien X x X X
8 19nungs x b ® x X X
o
9 @ums x x ® ® ® ® ®

oo w
10 fifisinun daauasieisyn

X X X
s fd4 o & *
11 nnsfium Fedafium X X X X X X X
[ r
12 apinund X X X x X
66 13 fivln X
14 Asdzzugs (azrnh
. . X X X X X X X
LRSI
15 nrsmsanefies X X X x X X
v
16 Falanus x x ® ® x ® ®
17 rufsdnsdienmuss
X X X X X X X
r-|
sl
18 enwnslna X
T
19 ArswrmeuIne X

37 : d1NUAENTIUNTHAILLATYIAILALAIANWIATYIR (2552), i1 26
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2.2 \wseghaadeassAnunIsimuIiosdy

Tutiagiu :NNsEUaNTHRIAMLLIAR “IAsusRaadieassd” wie Creative Economy @4
Uselnedsogluduresnmsiuussgndldiientsimuauny gnsmans uaznagnslunsimun
Usemeomaasygiawasdnutu wirldsunssensuinunsruiunisidouiuazy sraunisal
audnafiiunnlunatsyssna daldfinistuindeuasugavuiiugiuveanisldesdaniug
N3ANEY N5E519ET9A LLazmﬂ%w‘{wé%umaﬂfgigwﬁﬁamimﬁuﬁugwmqi’wuﬁiiu nsdaay
mudvesdsan walulaBuaruinnssy Idunumsmivesnisimuifiozanunsathundsnsidvle
MmaAsegha wazausfares “yaduiin” meldviunmaasvgislugalanAtand Jaglu
wANANNSLAULINIALATYEA (economic growth) Fadunilslutmneddyuesnisianndszmne
wd Whvneludndy dedanuddliteslunintu warasldsunsddsfuneldnsaunisiamn
i fe Usziuludosauuiiieuuazdusssy (equality and equity) Anuiliaiiosam (stability)
wazaudady (sustainability) mamwﬁwmﬁmmﬁm‘ﬁu

avsweraningfulsemaiiiasughoaiisassauszauaudioodiage Wuduuuuls
Uszeinady 4 diludne uaztuindeuasvgiavesau il fsuralduouvansls Department of
Culture, Media and Sport (DCMP) (umhssnuvdnlunisqualovieiferiuegnamnssuaiiassed
mualiufausTausssu msvieadien wazn1stiwn Taefinsnelevieuasiusdyen  fovduesy
wavatiuayuanamnssuadsassfegsinunanlugusssy swﬁy’mwiﬂiqa%amqqiﬁaﬁmmzam
asenuanfion q etediifanufnaiassdmarilivsravanudisalunmaieu wesdu
wisduindouasusia veluseduyury fesdu uazgiinn nasnaudunalalunisimuissuy
wiswgnavesUszma lnefidmanegeande nsiluaudnarsnisadieassd (creative hub) veslan

o o

walunsdaaiugnavnssuainassdvesigiiddnyusznimilsie msatuayuliAangs
#%19a556 (creative clusters) lusgduguvy Viesdu wazgiina lasdnnsimuaunum waziie
yamasiiueuesnguluiuiissdusing 4 egrsdaau vliAnnfidediodenlsdsiunariu
melunguuazseninngy nenduaisassimaiatiugnamnssuindauldiuisulneioudou
(comparative advantage) Li‘jaw1ﬂ%da‘LﬁLﬁﬂUizaw%mwiummﬁmLLaxmwm%mmmLaww
naonsudunslininensiifiogosamunzanuasinysslovigean sl Sgunaldueunungls
mihsluszdugiinie vmihidudnarnsunsieslosunumvsnasugisaisassdlusedu

YUY Yoy wariinna AulasugiaasnassAlussduumnang Tufumhsnulayeddnsdy q

Uszimanmaliduussmalugiinnaede dfinmsaiydulamansvgiseglussiugady
LA LLmﬁmmegﬁfﬂa’%’ﬂqasiﬁmaqﬂszmmmwé‘lﬁdari’wLﬁﬂéﬁywé'ﬁﬂqmmszﬁmqmiﬁulu
QiinAelesEning wa. 2500-2501 nMsamnesvesnziAsygiailiEsuIadesnsisuulouned
frrtrunisudedulunaialandisaudiuauarunsalunisednuazenszdviugnisudsduilld
arwannslunsaduassdiuddy nedaduiinmsdeengpamnssuiiisatudeonmefausss
(cultural content industry) TufaUszinasig 9 nseunsusanAalinusssuLazUszifaans
vosUsmARuTIgaEMnTTIwant ferlunagniussenduiudin liussmanmaldduiisdn
1T Fufuazuinissng 4 Aldsudisuegianerns msfuirdouasugivaiuassdvesUssme
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wnmald fladdnegusluszdulssmevingy mnuadiaseuaquianisiaunlussdugusuuag
Vieadiusieg
TunsalvesUssinagduiinisanfiuuleureNiiyedn One Village One Product (OVOP)

= va a

Movement w3a Tasanisvisvsjdrunilwanios 4165 5u7uludminledny (Oita prefecture)
mamiouuineany Tutlagtu suuuu ovop léunsnszaelulundi 3,000 vesdululszmadiu
B ginluvsulidusiuuumsimulussduiosiusasgeuludnvaisyssmauas gl anasialan
saufs Usemelnedsihuusuldlunisdndulassnisuiaiua wilsudndnst (One Tambon One
Product: OTOP) lu w.ei. 2545

Tasanis OVOP flgaiduduaniymuasdosfamaasugialunasiiuiivesiminlodnz
Aeafuiiuiimahnsinunsiiroudsiita (fissfesay 10 vesiiufidminiamun) uazanuidlng
smLma'mu“lumﬂqmammiwé’ﬂﬁdaﬂmﬁmzf\;ﬂ&hLawwzaaﬂmﬁaﬂm@ FenoliAnn1sthedugu
vosszrnsTousanueeniniiuiiesugivssfugeuiivouns Tasdineldromesuszynsdn
flanlumeAny SnvaRsfisteiasvsiouazanutismdeainaneuaniideudnann lasianeniady
~
3

q U

wduiinnves 3 ndnmsdiAglunisdiliunuues OVOP Jsusznausieg n) Nsasaganainyiedu

o

seaulan (local yet global) lnggaidunisndnduiuazuinisiiagviouauniagiilavesiniusssy

)

a

vestuliuneeusulusydvaina v) nsisruieanaznsas19assA (self-reliance and creativity)

e

ndnearnAfiluyurunagyiesdu wag A) n1sWauINIne1nsuywd (human resource
development) Tidnigygnamesnsinmeuazassaseasing o

Ussifuniledaiaulafetulasins OVOP vesdaialednsfe nislinmsduaiuvosniady
Tusgdudamin (prefectural government) giiesiiuuazauu fdnvaurdaihlinrumomaslusiu
nsRAUIHAR Fs Lazn13nTE1eduAIuazUInsAiguauREs (product development and
distribution) snnniniagifunstiemasludnuunslinisgavyuluguiiunazdses (subsidies)
Fanafguesindunisdadendnnislunisadeanuamnsalunisiisnuies uazanudeduves
maﬁu?m?‘i%Lﬁﬂ%uiuﬁaaﬁuLLazsqm%u

Tugnunsimundndue asglianuddydunsimuiuazdesennunmdudlaenis
Iadeguduazan iuidon vanewds ilefnwiiauindnfusiindnlnoyumunieldlasans Ssdiu
g dundndasimsnianues sedmsuaudily uasdudameidududmdnvesiiud du Aug
welulaBnisinuas quéitouasliduusiinindsafindaung uenaind mudiulufundnnslu
nsitmdnenmaysd HinsindalsaFoundoguifinevsulussduiosiuiu tofansiineusy
vinwzuazanuAniionsieseandnfausiliun fuiguwuifdnonin uazauleily Taeduly
dnuaizvaimsvinulugisnansiu uasAnyilneusiluziem

dmsumsduaiulufunisnssnedudiuaznisnainiu Wuluguvesnisinauuanddudn
vodlasamsislunaisUsswe ileliudiinannelilasinisandmialedny (Huiiidnuasia
a1a adansdnseunassaniiedminedudi ludnvae “aarngiana” iteduaiunisuilan
meluviostunazseninviesiuludmialedasetuos uonand Selddnsliusenmissinu



wazsreslaunyurunseriesdu (eraduidudupnataziengn) Mnded udegrslinuninuay
asassAaulszaumudLsameguiy

nnsdifinwikaryszaunisalain 1asen1s OVOP vesdaninledny Ussinadyu da

& ' o

unissuiithaulanudy Jademnudnisafiddgyresnisimugususasviesdulilaudued id

T

) Rhe A
=

u
Helumaasugiouasdany uazaonndesnuuuifniasygioaiisassatu Tiud n) n1s3Fuduiu
Tasansfiidnwaisdu problem-based nanifie Lﬂ’fJu"LULﬁaﬂﬁuﬁ’ﬂmmﬁﬁwé’ﬂmmuaﬂiuﬁmmas
gury deluiidie anmiaswgiafideunauaznisenendeiuvesaundn o) nssudunmsuddam
Fromaduniidusiuvesandnlusiesiudu q wasugnilsdnddnlunisiusaruazaugilaly
guvy isliAnmuiansnuasmiuny a) MsyjatiunistanauesuuguresfnenmiaznIng ns
me¥amsssu UseiRmansuazanulanmuiifluguey lunsaisyasanmsudnduiuazuinig
9) ufnnssuuuAnuasndnnisvesialasenis OVOP s Mduinalnduindountsimunasygioe
wazdamluyuou wazfumieu “Bve” fddalunsaayasuisliunduduasuinmsigumunas
viosdundn uardniladeiidrdnie 1) mslinsduasuaivayuludanadaainmissnuniaiglu
siuriesil dluiidfe nesgiosiuimialedny nsawizlunsdunmstanroseniiugmnin

a v o v

AUALALAITINNITATUNIINAN

fadu mnfiansanlunmsinaznud Jadedfgyndisaiinasuliasugioasvassalusediu

aa

guyuliszauaudifaiivarsusenns Toun n) msnauleviensiuindeuirsygiaaiisassaid
anudalauresniady 1) Anuiniioseninaniafguazniaenyuiiianuiduuds a) nasla
ANuddny deaty wavatuayunisWmuiminginsuyed nasnun1sideuasiiau (R&D) Tu
wielulad uazuinnssusng 4 9 Matwdndudmeiaussauinaura sz TausssuAaAy uag
Tausssuswats lnsasanududadnualvasnuies 1) AnuinuazanumagiilalufaUinusssy
wazUszTRmansvosaulutioiu 1iufl o) Tassairsiugiuiidosiuae 1Hud ssuuiadetnenis
\Jousiedumesiiin Broadband fifiamfinamii

2.3 Tasen1sutleavanilendnina

unuRILATYgRaLardInNwAa Aatuf 8 (w.a. 2540-2544) TinanfeingUsrasdanu
wsughainsiauAsygisvesssmaliaiyivlnegwiiadesnin fuasuazaunaiaiuadie
Temanisimundneamuesnu Tunsildusulunssuiunmsiaunuagldunaanmsiuu iy
5331 Sgualvedsldlianuddgiunisasnenu afeeldluduesegitgusnegradugussu
Tnelu® w.a. 2504 Sgunaldysannmamheaussnsiieadestunsyauiuguvy uazuali
ms¥asslasansvilasuanilandnsiost (One Tambon One Product: OTOP) dalassmsiiaiuayu
sy damAviesiulngldruAnaisassdanngidayaviesiu neldUszgndunanuuAnms
WarwanfasigvuvesUsemadUululasaimsndonthunisndndast (One Village One Product:
OVOP) Tnglasins OTOP finguszasdndnifieliiinnsadsnuadineliuazadiannuduudaun
yuw uaztielinuluguyuannsafnies nanes aeseld waginsiauiaseuaiiuasviosiu
weuasegidya oty dussunsianmineinsuyvduazduaiununiBuaisassdvesauly
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o o

YUYY AABAIUNITALATUNTHALINEA U9 A uaennde iUt Inuas Taussuluriosiu
(NFUNIRLYUYY, 2553 N)

1A59n113 OTOP Wunsiaunaun nedndugiguyy tngliudasguvuindadudisiiuetie
tfon 1 winfast Inedundnfasieguuiiugugdtyy viosdiu Yamsssy Ussnd waznisld
nimensluiesiufioiuaisnnuduendnuaivesyuaudu wnaatidumadunssuaumsadng
sldnudnsasiniaududuiuasuimsaunmiidawiu uasyaruiuuiidesnisveman
aonAdosiuimusssuLArITTInvesviaaiy Insdandnnsfisnuomosmuvy wasinuiauaIwnIs
HanvauvulilAnsgIunsaiuaudenisveuilan duavdmalisinguveuasugiaguvud
arudunds uennduuAn OTOP N uftaziiuamn N KANSuTTTAuEN vzYs BTy
Hundnlinmsgiuaina toazesienanalgaatalanlusuen (fiving inasdh, 2556) uenaini
Faduuuridesnsliudazmytuiingnsusindn 1 vdn Jundndasildingiuuaznineinsves
fiasiu antlymmsonewlugdiedv@deldindunisahaasughioguuulfiAnty Wuuwand
aonadestumsiaLasugianeuiios uasiuniesdiefinseduliiAnnszuiunsiGouivessevvy
Aansddunuiaunasugioegisedes fuidunagnsnsimunfiendenihudumeimun
(Unit of Development) (NTUNTARIUYUBY, 2553 )

lassns OTOP LildvsnefaiAumegiafeudidunszuiummunnudn simdnisusinig
guasyin¥nineInssIsuvIALazdsuInden nsinugidaailne msveadien Aauiamsssy
Usendl mssesangidayanviesiv nsuandsuiSousidlelinaeidunandnst Adannnilgasiu
nneiidinduunsnanglussmauasitilan udnnisvedlasinis OTOP dulsimslifuativayu
(Subsidy) urgmusnAuly wszereezluvhatsanuaansalumsismuteswesyusy tnannsg
msdulinnsaduayuynrudumadauazduaiuniug maluladfiesfmuiguainuinsgiy
wAnATs naonIusnuMsUsE TS A YesenIsTmieAugaanasiie 9 wazdieimdelile
a¥rayarnfiuveawdafusiitoiiusanvievieniaar dadeusvmiandafust (One Product
Corporation) ety “nilafua nilwandos” Sufuuumensduasuuazadassiuandausilned
A9NSTUMNINIIAAIN MIWAR MsUTMsTAns wasmsuszendldineluladynansuan duhlgnis
fannwuuniazaisnnuialiuigusuuasassoenseduguganudusguosnulugumilifidy

lnglasan1s OTOP Hudnn1siiugu (NsunsimuguY, 2553 ) femeluil

a v A

1. piidygywissdugsesulan (Local Wisdom to Global Wisdom) wanduAMazusnIsi
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Tufuiasugia n13199 3.1 wanawdn Susiunasaudaninvueanis (Gross Provincial
Product : GPP) a4 59AU5391T 58mineT 2555-2560 wansiasisasmdmiavuesaeiads seming
U 2555-2560 e 36,826 dmum lneiinnelsuszunsronusietindesewined) 2555-2560 fio 81,779
v Tl 2560 Sfavuosmedindnsusiuranutomiauesnis 40,053 Suum sty 942 S1u
um eifeutul 2559 Ao 39,111 &wum nussmeegluddui 58 vesszmannsuIuioun
77 dm¥a wemdudduil 15 vesnang Tusenidsanile answaustoua 20 S NUBIANE DY
Sduil 3 vesnguiaminnians fusenideauvionouuu 1 eldUszanreaudetvesmussnelud
2560 fi 89,913 V1N LTy 2,546 U laifleuiul 2559 fio 87,367 umseAudeT nussmed]
seldnenusiodegludiud 49 vesuszina uazfudiuil 4 vesnnanyfusenidsanie uaziey
seldfususud 1 veanguiminanansusonidsamienauuu 1 Uszwinslufmianussaned
Usvanas 445,000 Au anas 3,000 AU Wefleuiiud 2559 Ae 448,000 Ay 1udWUT 57 vesUszine
\Hudduil 17 veanianzusenideanie wazlusuduil 4 vesnguimianianzfusenideanie
nauuy 1 riinauadedaninvuesnig, 2560)

PRSI 3.2 LEAASHANTUIINIATINTITANUBIAY Bl 5IANAIT SE1I9T WA, 2555-2560
NARAUILIATINT M TANUBIMERAYTENINGY 2555-2560 A 22,521 a1uum i 2560 dnansdaue
waswdmineyi 23,794 A1uum anaend 2559 iieaua 307 a1uum Janianuesneiisng
n3asLAulanIuAI¥EAa (Economic Growth) Wadeseninel 2555-2560 Sesay 2 Tul 2557
o o o a a a _a vy ' P~ o
Janianueemelidnsinisiasyiulaniaasugiafnaunsosay 1.55 walul 2558 9M351n13
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A15199 3.1 : NANASINIATINIWINNUBIANY A 51A1U581T 581I9U W.A. 2555-2560

=

(O] ] v

£ (128 : a1UUN)

o

o)

% JndIanuene yaALa Taseadramg
o LATEFN(%)
-c a

% g1UINTINERN 2555 2556 2557 2558 2559 2560 2560
% ANV WNYATNITN WazUIEUY 9,508 | 10,496 8,920 8,686 9,690 9,666 24.13
E UDNAIALNTATNIIN 24,648 | 26,193 | 25,647 | 27,696 | 29,421 | 30,387 75.87
5 avnvilagusiaieiu 276 260 212 227 177 316 0.79
G

9 dNURAAINNTIU 4,414 4,944 5,062 5,585 6,137 6,563 16.39
2 anliin Ane 346 388 426 423 437 461 1.15
-+

2z a@UszU1 NMIAN1TeNLE” 67 90 97 105 113 112 0.28
© ARG 1,574 1,556 1,635 1,757 1,658 1,391 3.47
C

.0

-+

©

C

_

Q

+—

£




a@vneUanuneds 3,714 | 3817 | 3857 | 4,298 | 4870 | 5,065 12.65
ANVNVUES 1,708 | 2,225 | 1,650 | 2,606 | 2677 | 2602 6.50
AN TUIUI UG 181 218 213 241 262 278 0.69
AN TEUTALAZNITA0ES 407 380 381 405 294 288 0.72
ANVIRINAINNITIRY 1,875 | 2017 | 2299 | 2530 | 2921 | 3,041 7.59
aedvnsUNSNG 1,630 | 1,903 | 1918 | 1,455| 1,505 | 1,594 3.98
ANYTINGAERS 14 19 14 12 13 16 0.04
A1INMIUIMSHaraTuayUUINTg 117 125 126 133 148 136 0.34
ANVNUSUITINVNTWHLAY wazUseiudean | 2,321 | 1,881 | 1,348 | 1,609 | 1,714 | 1,754 4.38
ANUINIANY 4,444 | 4,726 | 4,697 | 4540 | 4,634 | 4,800 11.99
AVIFUAN 1,062 | 1,116 | 1,179 | 1239 | 1317 | 1,399 3.49
anvAavzanuiuiianasdunuinig 57 58 58 58 72 86 0.21
anvu3n1sdu g 440 470 a7s 473 a72 485 1.21
wanAuIiNIasINTIRIMUEIATY (GPP) | 34,155 | 36,689 | 34,567 | 36,382 | 39,111 | 40,053 100.00
selduszansaaudall (Um) 75,007 | 80,909 | 76,550 | 80,927 | 87,367 | 89,913

T1uuUszEIng (1,000 AL) 455 453 452 450 448 445
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v s M15797 3.2 : NEANINNIATINTMIANUBIAIY & 59AAT 52990 W.A. 2555-2560
%‘é @2y : druun)
- J
é;ﬁ Janiavuasay yaRdia 3n3INTT
= RENCmE
22 %)
2% =
=] AVINTWAR 2555 2556 2557 2558 2559 2560 2560
§ A NNYATT Uspaa 4577 | 4312 4525 | 4613 | 4926 | 4,905 -0.41
= UBNAANEATNTIN 17,607 | 18,219 | 17,462 | 18,378 | 18,988 | 19,344 1.87
avniissusiaziniloafiu 213 186 145 145 110 190 0.80
AUNRRANNTIY 3,028 | 3282 | 3354 | 3543 | 3720 3,959 16.64
gl e 355 352 385 390 413 430 1.81
@115 MsInNIsUBAdY 50 54 50 58 62 56 0.23
Gl RDGERN 1,075 | 1,052 | 1,100 | 1,234 | 1,194 986 a.14
anneUanuede 25302 | 2400 | 2281 | 2497 | 2668 | 2,724 11.45
ANVIVUE 1,236 | 1,597 | 1,180 | 1,777 | 1,814| 1,744 7.33
A9 l5 I TUSUDNT 175 202 198 212 214 212 0.89
AETAUNARGEN1TH DS 524 490 499 535 385 375 1.58
A19IFINAINIINTRY 1277 | 1321| 1,480 | 1628| 1862| 1961 8.24
avedmzunIwe 1,717 2,021 2,051 1,539 1,597 1,693 7.12
ANUINAENT 13 17 12 10 12 14 0.06
MVIMIUIMShagaTuayuUINNg 76 79 79 84 93 84 0.35
AN1VUSMTIIVNTURUAY wasUsyiudanu 1,562 1,216 843 968 991 980 a.12
ANNSANY 2635 | 2,713 | 2572 | 2364 | 2362 2,362 9.93
AVNEUNIN 813 833 860 876 900 933 3.92
avAauzAaMuTUAas TuIuINg a2 a2 a1 a3 58 68 0.29
#UU3NITBY 1 345 356 348 344 343 349 1.47
nanAuNasIMTwInviLeAY (GPP) & 21,749 | 21,943 | 21,603 | 22,552 | 23,487 | 23,794 1.31
84 ‘éﬁﬂ']ﬁ\i‘f/‘i
dnsnsisAulanieAsegia (Economic 0.00 0.89 | -1.55 4.39 4.15 1.31
Growth)
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2wl 3.2 uualiuseldvaweninnuedany TIMUNAIUNAIANYATNTI, IASINNTIN, ULATUINIT
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1« AnalagdIde JeyaanndiinnuangnITINSIAIINSIATYENILALHIANLIYIA

U

wildlefionsaniidadiueanvinisndn (il 3.3) wuin Wesuunaudadiurenin
WNYATNITU RAAINNTTU WATAIAUTNITHEINUTN mﬂu%miLﬂummﬁﬁé’méuuqﬁqm TneAadu
Yavay 59 vesneldnaunvesdinin sesaanldud avuauasnssy (Govay 24) uay #191
PAAMNTIUMINER (Foeag 17) muddiu

'
a

2813585 fauwdinniausnisazandudadrunasludmdavuaimefniy wHINA1SIATIENR

U
o o '

\Bednudmudedanaegdusynns Usznsusn andediufananndeundaluded wa. 2538 wuin
Tassaumaasvgiavesimiavuenslildinisasuuladuraanat 25 Y @nawd
3.3) Usgmsiians Swiavussmelilsdmiaiiadunsiduinanaud ieswinargnanunssums
wanAndudndiuiinuiissdosas 16 Wity Suinidnadsvessema (amil 3.3 uay 3.0)
Usgmsiiany Aswsnnauimsesiidndiuiigaiefosay 59 @aganindnedevesusemefini) usidle
Aineigidndruvesniauinislunsiazanyimuin mauimsfisidadiugs léun anvviedauazane
Uanuazdeunrudmdudndiuuszanudosas 12.65 arvinsanwrfadudadiudszunuiovas
11.98 gndinansnansdudndudndiudszanaiosay 7.59 wavavvudsdndudadiuuszann
$ovar 6.5 luvniriiniauinsluandu q suduiomnfadudaduionssnaiosas 6.50 vos
wAnfaurisnasudminanusanie (nwdl 3.4) Usznsdid dediesgiinauinisitlndidssiuain
U3nsadeassd wuin nmausnisadeassdddidnduiimunideieuiisuiunmauinsiu 4 Tne
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aeavinisadassdluiit 1 1) fegendouasiueims Gevas 0.69) 2) feyararsuaznis
doans (Fewar 0.72) 3) Aaue, Tuidis, uaztumuinis Gevar 0.21) uar 4) Inenmaniuagu3nisma
91n13 (Fevas 0.04) Falasaudrimiavussmeiidadiuvesudnisaiassdogiiesay 1.66 4
Mnindediuvesuinmsaisassilasiadevesniang fusenideanie (Govar 2.5) uazinirdadiu
Tudsmingamamuesifusgisann (Gesaz 12.3) (Ml 3.5)

feaumadinaniwiuldin souzvesdimiavuesnsdadeldindudminnunsnssud
ussuawlngfadunuasnisy daauzvesdmiaduaiioutufmiad1vne (Trading Province)
TaglanznsAuneRIuIeLaY (Border Trade) Taaiianunsonluniunisniuig n1sings A58
wiliilafidnnglunisiludunandudies ezl dudmiatuiluannaiauinsdssanuing
asvaTsfmeuiy

209 3.3 : Sewazseldvesdaninnuesane 5’1LLuﬂﬁl’]1lﬂ']ﬂLﬂ‘Hﬁiﬂii§J, PASINNITY, HazuINIg
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Ad 3.4 : dadaulassadimnaasegiavesdmianuasnig

U3msdye s, Tuidis, uaz

YN

UUNUINIG
3.49% 12L%

0.21%

wnwens, Uld, Ussue
24.13%

AuTn, Inerdans, ua
UINTIVING
MU P RIgERaTiuaY
ue

. 0'3:10/0., .
DHRINIUNTNG S
3.98% LAUDILILATATUNAU
0.79%
MsRumazUsziu
7.59%

doyavmasuaznsdonns
0.72%
agndbuaziueINg
0.69%

chaﬂ‘mnﬁiunﬂiuléim
16.39%

n

MsYUAIAZAAIAUAT

6.50% —

~maUszhwasidaveude
MsABEI oo,

AUAN, Ands, dauuwu 3.47%

12.65%
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i 3.5 : dadruniauinmsuazaiauinmsaiieassddnuunauginig

80

~

e
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e
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=

©

60 &
50
40
30
20
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0

9
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28> @) GJ &
N & © >
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® e
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1 : awnadlagdIde Teyaandinnuanznsiun s sasygialazd UL’

U <3

wona1nil ilewSsuiteufudaminsuy 9 9100107 3.6 wanInITWIBULTiBUSRIINTS
Wigvlamaasygivdmianuesaeiuniang JusenideuniowazUssinalneseningd 2555-
2560 wuin SnsnisiadgivlamaasugiofimianussaeasutrefuniuileIeuifisuiu
nriusenidsanionazysemalne ud 2557 Smtanuesnedsnsnisasydvlnfnavifosas
1.55 GuinidnsnisasyiulnsedulssmanazaianzTueenidouvile egnslsniu lul 2558
wag 2559 %’wi’wuaqmaﬁé’mm’mﬁmlﬁﬂmmaLﬂwgﬁﬁ]ﬁqaﬂ’iwﬁy’qszﬁuﬂszmmmsmﬂ
nriueonideuniesovar 4.39 wag 4.19 arudrau ualul 2560 Yamianuesareidnsinig
Wiiulaiidosay 1.31 FeinitvasziulssmauazaanySussnidounile Feasvouliiiuia
\wisugNavesdainnueaneazll “anuiunn” war “anuliviuen” wnndnasugiavesdminly
Manziuesnileunile (IuduaTugNvesEinNeg)



AT 3.6 : INTINTRIYRUIAMATEgRIITImIANUBIAEiUANANZ IuRaNIAEIlawAE
Uszindlneszndnet w.a. 2555-2560

10.00
8.00
6.00 -
4.00 - . __—I 4.02

2.00
1.31

0.00

2555 2556 25 2558 2559 2560
-2.00 - 22

-4.00 - v o o o o
== JINIAVUDIAY =B =sznalng e e A0 ANARYIUDDNLRENLUD

o

1 : Analagide deyaandrinnuaddminnuene, 2560

U

Wiedisgiluiiseldneiivesdainianussaraidisuiisuiudanindu o Tuaia
e iusenidsanienudt seldvesfminnuesane (92,825 unsenausedl) Adsgeninselilag
= v o A o = A4 ] v ' i ' da v
WwAyvesdwindu 9 luniangiussniduuniioidntios (83,856 umneauned) agelsnd s1laves
Jowianussmeilddnduiissiosas 40 vesselAladeveslszrinsiauseime (236,815 VnnoAu
| A & P
fatl) Wiy (A 3.7)

aealsfin loinszilufindmninusesar (Labor Productivity) vesdswianussaendu
nu11 wannmustuvesiimianuetateiiodngulududvainresniangTueenidsaunie
(159,974 U MABRIIUADY) FerinindanTaunassvdun (226,793 Unseusausel) wazdania
YAy (220,681 Unseausied) Wsadndoswidu widuduilotevas 47 vesseldadeves
UsgynsiaUseine (425,810 vindeusanuded) (nnil 3.7) Tnsameudniiussludamia
uummsﬁwémquqﬂ'jﬁqﬁmgmﬁmmﬂ NUDIANEAAIAINTIUTRY (euAUTENIad 200,000)
wardisasnisdnsialunaiausesaru (Labor Force Participation) fireudnsi Tasussauiisnsinas
dWrslunanaussuiiowndesay 46.7 FsininAeasveniesund (Govaz 55.6) uazdnin
Andsvesdaninlunanzfusenidoanie (Gevay 52.4) (Al 3.8)
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a v W a v W =
24 3.7 : eldderauaznannnussuvedwdinanuasanelaeiSsuiisu

FOKIQKUDVANY

450,000

400,000
350,000 B 57gleine B BEANNLSINY
300,000
250,000
200,000
150,000
100,000

y AZIUDD
719

dumIBvasIvassA

-
(Y
wn
[
c
)
S
(o]
0T
<
[
3
=
7}
c
<

~ AUBIAT , - upsTYy uestn
AN vouwny gaIsIll ey o . T
Uszina o d Gl anmy

B 5gldinen 236,815 83,856 92,825 122950 88,194 100,796 117,517 60,776 67,476
B ndnnnusanu 425,810 159,974 198,869 220,681 175,803 183,789 226,793 126,869 135,117
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27 3.8 : BRTINTSNSINNNAUTIUVBIR I IArURIAe eI udiey

58.0
55.7
56.0 - 54.9
54.0
52.4
51.8
52.0
50.2 50.0
50.0
47.9
48.0
46.7
46.0
44.0
42.0
& 2@ ® N Jp o o RN &
o \:‘,@ & N & & sg@ 2 S
& Q S o <
9 2 N 9 S « < ~
XN Q KS N ~ A )
& & 5 &
>
PG
o,f\
@&

v o

1 = MwindleggIde TeyandrinnuanznssunsiauInsasygalazdnuui@

U

o a

Tugmudundavianud Jmianueseelififiyananiianuganiunisduiuisdu 1,407

v o

519 Usenausmie UTEMIiadiuau 583 118 MeududindIuIL 820 118 @NIANNTANIIUIL 3
918 uaEMeNSNIIUIL 1 318 wazidosnuuesmeldudminnisiiiidadiuniauinsiireudng
a9 dau Seliinudanlat SuuvesiamivdilugTsedlugsfanediasansudn (1uau 549
18 Anduderay 40 vasiauAvIR) sosafegsianeasne (S 276 9o Anludesas 19
vosiamAastavn) LAzgsAINISYUA wazaauTAVALA (S1uru 106 318 Anidudesas 8 ves
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A19199 3.3 : Useiangsnaludeninnuasang

ddudt Uszlangsia drwau (318) | Andudesas
1 gsfaveduazeUan 549 40
2 PEARARGERD 276 19
3 gshansvudsuaranuiiivaudn 106 8
4 PEARAREGE 91 7
5 ganalatih fwleth wavssuuUiueime 77 6
6 gshateyatasuaznsioas 72 5
7 AInTsunsuTmsharuimMsativayu 60 4
8 gahafsafuodmiuming 35 3
9 5319NINTTLINTNINGIPNERSWALAINTTUNIIYING 30 5
10 gaRaiRnusINaLUINSF LN 27 2
11 53R 1 67 a4

w1« ddnauianngsianisidmiavuesens, 2558

FENUNANIANBITBIIATRULATYERATAYImInvuasae (2558) Imideyavesdwmin
wueay naudwdn uageuniiniaguiluansauduuUsEIanIugiulATeslonTIATIERIUY
donAged (Matching Analysis) Fwatiuayunisindwls (Decision Support System) Liialvilanans

1

Ipzidnenmnsauresiinnuesmewazuundugsiaussinneing 4 idiAey desoluil

o

1. g3fiavunalvg (Large Firm) ﬁmmzauﬁumsamuﬁ 2 Aams leun
(1) g5fan1AuINsuazais1syulam ladafind (Business services and infrastructure
business logistics)
2 qsﬁaaﬁuaqumiﬂauﬁm (Support Business Tourism)

2. gsnavuIanans (Medium Firm) laun nmsasulisaursugianavia (digital economy) &

ANUMIraniunsamu 8 16 Aans fe

(1) adawn3uning (Real estate)

(2) msduinvienfisrenadiosnisuaniUdeniiuns (Financial)

(3) N3WEn (Manufacturing)

(@) ns¥udadeya (Transmission)

(5) NuasATIFarde (Creative & Media)

(6) 7iwn (Accommodation)

(7) pasduA (Warehouse)

(8) flwn (Sport)

(9) Aamsafuayunsviesiilen (Entertainment)

(10) 81913 (Food)

(11) srusuAlaznsgouLs (Motor Vehicle & Repair)

(12) n135UIANS (Banking)



unge

(13) msvieadien (Tourism)
(14) WnsAuuna (Telecom)
(15) 57u81%15 (Restaurant)
(16) T54u3u (Hotel)

ysseaLseagILy

3
LUSLURLRESUILNMOMSLY

3. Aamsvwinidn (Small Firm) 3 18 Aans leewlseanidu 3 d1u fe
3.1 §1138T0 eliRanssuiiieatosey 5 Aanssu filie
(1) ugeut1se (Maintenance)
(2) N33R (Event Organizer)
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(3) uBannseiing, 919319% (Electronic, plumber)
@) aweuas (Film/Cinema)
(5) msadrunmadeulmlasnsmenindavas mwsial,ﬁaaﬁuﬁwmmﬁagv n13
as1amallafitAnn 1909 (Animation/ Special effect)
3.2 Jie1@n Seiifansauiiieatosny 6 fanssu dilie
(1) 59491 (Shoes/Foot wears)
2) /A uszainte (Retail/Shopping)
(3) mannan (Fresh Market/Whole sale)
(@) $wuneonld (Flower/Whole sale)
(5) msinens/vaslgguniu (Agricultural /Supply Chain)
(6) MINYAT/A1TIANTUULUR (Agricultural/ Survey Zoning)
3.3 YidhseTin elifanssuiiferdesey 7 Aanssu feilde
(1) 53wy (Hotel)
2 Q’ﬁﬁ‘im%wmaﬁmmﬁﬁm?jm (Pharm/ Eyesight)
(3) n3vieaidie (Tourism)
(@) $7u0 13 (Restaurant) 93
(5) lsamenuna/guan/aln (Hospitality/ Wellness/Spa)
(6) AdTin/lsaneua/ysia (Clinic/ Hospital/ Boutiques)
(7) UruinAus) (Nursing Home)

€ uun

agalsfinu Teianuesmedundgiudymens 9 ﬁL"ﬂquaﬁﬂmqﬁmmwgﬁﬂ NIALAY
nsaau (nguauteyaaisaumanaznisdoans, didnnudmianussany, 2558; 51891uNa
nsAnwiFesniauasygafiasdminavuasae, 2558) ldun
1. ussniiledidosuazinisenenusanugs
2. msiawiumsineesfadinisaniunisliasuins dwalinisdanianuasnssud
Paymiludusian fuseneumsuazdrdsluimindilinuilunsiaunduiuazns
UINg
3. Auferavnssuuszanuusiy mandanisinuesdadunisuussuegnsite THnalulad
muagliifirmmainrans dududszduiuauifinnuddnnuamaznAsg Iy
4. Ussvyudnllvginelades sedunsinwilias vinanuisumalulagadel
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10.

11.

12.

fingugsfvvuialugand1susemanitasulsznaugsiasunisuieldn-vieddly
Jmin ilvigsiaseduviesiudulngnn

ulsnne avd.a1 aamsisnndudilng Taslinsdaadunsduasivaudnniuuas
onussnnty

wdninuvinsindedmnevesUssmadioud uilduiuounasbidaou satidunouns
snufignsmaning fdgmidiunguane suneu sudey Feulvhifuana Wuwmgli
Wuguassasenmsfuesenindwmindulsene aud.an deauu Ju
dudranusemangudulaIusiruuauandsemaduiingnaianisiivesdonia
MuBsmBLRLTY
mdesiuresingsifieutuiifidetngshalnediddnvarmiassung iy
guassAluNISHALINTAIELAY

vaunasiuyuseze Weliuszurunazninensulflunisdidunumagsis
ARDATUNTANUY
TassaaiugunardssunsanuasmnvesdminlulisgsudiliBedonisf nisasu
uazmsvieniien eldenleafudsuimailouthulsognadisyansammindiens
audnanlveiismieliauy andgndidanistidiussens Wesnilsusey
Ty a1 Feanansandnldlosuisdiu

3.2 Tasan1sutenuanilandni e ludandinvueenie

Fartaurussaerdusnuisdmianlasusdiuaulasanis OTOP Aawdd w.a. 2544 Lagiil

Tassmsiiundugnsmanslunisimuigusuuazgsiaguyuy (Community Business) Tuguiuusing 9

917 gaavnssuluaITou MIUUTFUNAREANIINSINEATLALDIMNT NIANYATNTIN LW TiRoNTTY

NAUDITNNNNINYATAN 9 NFUNYATANAINNTIN WagNguUTEs AaenIUTAmMAIYLTY waznay

aouvningang 4 Tuguw 1Budu Tasanis OTOP azlinthenus 9 sesnassludmianuesaedi

wrewmde lown ddnauimuigurudmia dinnugeamnssudmia ddnaunynsdmia

drilnauassaguiondn unninedeveuniu Ingnuavussme wazdinyunidyd Jeusziiu

nItIemiowavduaungu OTOP Frinnuimnyuvudminvuesane, 2562) laun

1.
2.

nsduaiudesnsianTnugnInGn uaznsimuInguedn OTOP

nsdndangs OTOP uaznguia vy

MsMvuangy OTOP uagngulamnagusud minewazn1senseAuInsgIungs OTOP
wazngwlamiaguey Suiinmsuszdiuanuduuiaves OTOP
nstmuanAsIUNERTeiyLTULAE AR T e LA FUImg U ue M SuaLE (B8))

MIUIMISIANISTINT NIRAIN UaENITIAMIYBINNTIIMUIEREATUTIYaTY

doyannduinnuianguruimianuene (2562) wudl #andng OTOP Janinnuease

Tud 2562 fF1urunans e OTOP Tanun 1,465 NAASN T9anu15a3wunUsennRan s lanail

1) 819115 619 HARAY 2) LATDINN 51 NARNUI 3) KLALASBILFaNTY 185 HANSMT 4) vaeliuay



une

vosUszAunnues 505 wandnet 5) ayulnsnldlyens 105 wdndd Welinsiarsawdngdoe

OTOP AilgFusosunsgIuduatu Tufies 123 518 whtunldsunissuses loun 1) unsgu oy, 48

ysseaLseagILy

318 2) ATTIURAAS UGB (UNY./a%8.) 70 518 3) 1195574 Q/GMP/GAP 5 518 waedinIn1sAn

3
LUSLURLRESUILNMOMSLY

A550ANT9 OTOP snudnenmveINansue lnaaralull

1 nguwdndaueinnidugaina (A) 91w 29 918
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2. naunARuTousNY a319RMA (B) 31uau 55 318
3. nguEaAnduTiRRugnIsuYsdy (C) 91u3u 231 918
a

nauKARS I FURIgN1IIRILT (D) $1U3U 1,150 918

a o 4

Tul 2562 JwmianussmelalinisAnassanven nilsirua nilandndue (OTOP Product
Champion : OPC) J3winnuesaiy 91AR15199 1 WU Jandavussaeindnsug OTOP fildsunis

-
[ ]

5UTDIAUATIN ALATEAU 1 - 5 A1 Swauvienun 226 nandue Swundudssianndnduniias

€ uun

syAua Metlllelinsiansaianienansiue OTOP MlAsunsAnasslila 5 a1 e 25 579 970

Fuuimun 226 519 @Enauimunusudmianuesniy, 2562)

A15197 3.4 : SwuBud nilsua wilswdasauel (OTOP Product Champion)
Uszant w.a. 2562

22419 Yasnnuse

32AUATD 2119 ayulws @ eSeaudame  LAdeshu 2 o SruauT e
Yaaiszan

1 7 1 0 0 a4 12
2 5 0 14 0 24 43 o5
3 21 1 26 1 a4 93
4 23 4 16 6 4 53
5 11 1 9 1 3 25

Srnutime 67 7 65 8 79 226

1« dinanuiaugusudmiauesns (2562)

Ha9INN13ALTNUYeLlATINTg OTOP Jandanuesntey Tul 2562 wuin gondinule
WA st OTOP slanum Ao 1,064,514,775 U™ (@nnuimuiyurudaniavuesang, 2562)
Foyaanmsedt 3.5 uandiiiufesandmitesiuvesdud OTOP Suunfusesiasluimia
wusIny Fedanaléin senvievesdud OTOP dminnussmenszandioglusineiliemuaseie
79 486,952,330 v uioAnidusenay 4574 veswonvieenualul 2562 FsenaeFureliin
fUszneums OTOP fleglusneiiomussneazldfuusslomianlaseinis OTOP mnnidunedy

9 Tudanin
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A3197 3.5 : AR uUNeREAAMI OTOP “uaeAe Inuunidusiesne Usesnd w.a. 2562

2
5
§ E Fodune Weneu WA fiquieu nINYIAN GRURGH] flugeu 39U 12 fiou
,g “th NUDIANY 42,378,830 | 42,131,880 | 39,643,680 | 39,044,580 | 39,314,780 | 32,964,200 486,952,330
g ﬁ U 15,887,800 | 14,277,000 | 11,865,800 | 11,364,200 | 12,965,500 | 21,474,300 158,944,720
‘g —é Twuide 8,995,500 9,945,500 9,645,500 11,995,500 | 12,145,500 | 12,245,500 119,050,000
€ '§_ Aadedlni | 6,080,060 | 5892730 | 5959560 | 6,094,420 | 6,265420 | 7,767,420 71,304,060
E GRGH 3,420,960 | 3,423,580 | 3420280 | 3,421,750 | 3,413,400 | 3,261,800 38,075,200
aselas 3,634,110 3,455,110 5,646,315 6,125,315 4,391,715 3,822,945 46,644,575
ls 5,276,760 4,487,760 3,747,760 4,034,780 4,298,050 5,590,850 60,386,630

Saunnd 4,930,000 5,459,000 5,479,000 6,039,000 3,603,000 4,624,000 48,582,500

Twsann 2,859,050 2,875,880 3,040,900 3,061,470 3,166,100 2,825,200 34,574,760

93,463,070 | 91,948,440 | 88,448,795 | 91,181,015 | 89,563,465 | 94,576,215 | 1,064,514,775

a ° w @ YY)
U7 L ATUNNUNRIUIYNYURININNUBIANY, 2562

og1lsfnu nnsdiununslasinis OTOP Smianussaeiiiuanmuin ngu OTOP
Usvautlymmvanesu lnsamglustinedu q ludwin wu nandadunatn lianunsandemisdn
Finels Audndnilvgadnoadeiulsifauudaniv Galamnannisaenideunuuiusarlidos
finsldmnuAnataasslumandn Snvisdinislduinnssudidosun dewalfingy OTOP daulvglsi
AogUszauaudnsavinlaln (53d Wiy uazamz, 2553) deandesiunadnuues Tanwattana and
Korkietpitak (2012) Fslg@nuniiwansznuvadiasents OTOP wadsuinuasdaululsemdlne Tag
devanduluaudiiavestasinis OTOP deaudiidudosldnelianudnialunisains
selduazdseandud OTOP ludwnsUssine drusunansenuidaaulsznaunisdud OTOP 11a
A vauianssalumsianndud damnisiduiiiadendeiuanniiuly wagnsiivguna
96 dufn OTOP dumanansednienilide duf OTOP veslnednilvaiuliiifnenwlunsdeandudn

ésdnauseinale

uammﬁfﬂajm OTOP deninnuasmedeiiliynisunatn Audyduaznstu Aun1sHan
aunsldnaluladansaume Aun1seenwuuNdndne suduuniseds dudymeaiunisuims
Famanui daulugfinisumsdanishiiduszuu viansnusuiifuazseides vindauiiviinas
nguimnzay Taglawizdgmidunisudanuin ngu OTOP dmianussmediulngigadesiios
A mveandndasiilildsunetaulilinasgiumuaiudosnisvenatn wansusinldsuns
Fusonnmspuiswauties warliaunsomuauliiamnmaniu Snvenisiauusssumdalsls
WnsgruaIna Jymin1sarvauunsgiundndue Jyninisiauinuninniadueiyuyy
(598 NFUNEY 04 AnauAs wazgiia dsuny, 2556) uardnniananadingu OTOP lsiuszay
nadnsadunainanduinldlininsgiu wiziiuniseusunadvinsdiunisinnisgsfanasnis
WALAMAMEUAIIUAININMIBUYBTT 8171 drdneuiauRilsnsy ddnuiaugus
wazUNINENSEveULAY InenuanueInsiniy denndesiunaiuideues Yamazaki (2010) §n13
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D]

Wisuifisulassnis OVOP vesdituuarlasanns OTOP vedlnemuin nszuIuAns OVOP ¥ed
Wnnglumsimugusuasiuiosduionaasugiauasdeny dulasins OTOP vadlneitiuly
finsa¥reneld Wanngaamnssuvieaiu uazimunyuyy OVOP vesfiduiinsianuasionilud
dudivannvane lsi1esdu Audiduing dudmisiausssy uazanuivieniien luvuedl OTOP
voslnesjsluiiaufidudosls

uan i wemaiiawdnngu OTOP lalldlianuddglunisnandud OTOP iflesindu
TngiAniudufioudedmasumaneisggnailddnisiusilsviy waedselfiasnansuuny
fiforarnmaiinsaungu OTOP uazfewemaiissilsiussrvuliidesauladiismngu OTOP qu
damasani1suauAauiIaInIsRanduA1 OTOP Usesrunay OTOP aseudn aundnlungudiulng
varnuiuazanilalunisuimsdnnisngy OToP Biwiloudugsiemly mshifuwugsAaidu
soslgvinliinisdniugsiovaangy OTOP Lifliiemsiuuey Taslawzagadanmslifiuunisnans
vihlsiunangu OTOP fsenwnsfitfesunnuazuiangu OTOP Uszaudamvayuainnsnanaudi
OTOP

Pnmsduasaiidmihivesddnauimungurudmiavuesaeieiud esngunan s
OTOP WU AwBnvasngu OTOP Sslaidesirlavdnnisvasnisdadangu OTOP uazUseloviiay
Iuaniduamndnuengy OTOP wazasnnlungu OTOP lideelvinrmiddydiungu OTOP oenedi
mzandu iesnuesinufsudondnasulutiggniadlifineyiushlasiiy wasdndinsg
wihsaungu OTOP lsianansofivvasisneldldoshauiass

3.3 N1SANYIYLAUVBIVINIAVUBIANY

Wesnndwmiavussmeiiyarinisdededelaiign Ao 50,430.50 aruumuiednduses
g 45.33 folveyar1n1siieunulng-a1Ivianun WesnnsAmeunulng-a1 s AuAanIng
Jurtanuesmeaifusiunfianudoulsaasdifeiufiasugiaddy vean Ao uasvaladosdund
Tneass uazdmiavuesmeidudmiaiisiegassiutuiudesiund wanluimianisiinseglunia
Y = A = oA g = = = E s =
nziusenidsunievedlnedefioindunianussyvueinaunan wasianundeuaiuinigaly
Uszneilng

uennifamianussamedafunumuasAneninganagiunisfsenisssmaluninig
o1doy LsanamsasesfumnasyAvlamaasygianisduagnisacmu T TP Rty
aganuiingsiadasoondudludiaud andelufauisaumuasFuneuldly sausssuunisly
Jarianueanediamnsaliuinisuuuiiniadansuisas (One Stop Service) i avnudinsninlne-
anuntingsiaddseonuazininldazninsinigs lnovusseneiidevimidezianndmiliduuseg
gouladu (Gate Way) agrauviasdluaunan

a o 1% a o 3 . A a4 1l
uAsadesduniaeginiuuiuilvuaziluilemaiivesuseinaan uaziinunlvaig
luuseina duszynsussuin 730,000 Au Neddesdumidveuauiaduusdiilvauszunn 187
Alawnsindeududmianusae Besfunifodndugudnaramaasugia n15f1 msamu n1s

ANUIALVUEAS N15ERET KarnNISANYIVRIUTENAANT ArudrnIuinsnnlng-a1n (MuUBIAY-

une

ysseaLseagILyl
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Aesduntd) feidlauddgegrannluizssmsmneuaulazmsvuddumsyninssenalneuay

' v a ' s & | & Y "y A o o
a1 YaAIN13ANIBLALININNIY 50 Wesigud uagnisuudiduaduinnirfesay 80 Neudimin
nueIMY o denuinsninlvng-an (Mussmie-Reeduni) (Development Analysis Network, 2005;

VOKIQKU2YAY

Thammavong, 2008)
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w
[
(=
QX
c
=
0
£17]
G
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2
=
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cC
(=

Foyan13nsil 3.6 uansdsyarnsimeuauiiniusuranInsdminnuesaesEnined
WA, 2552-2556 agarnisAnveuaulagiadesenined we. 2552-2556 Ae 48,597.80 &1uUM
viefigmsnisiasuntasesyarinisimeunuedsegiiuszanadosar 16.90 sed Tnsusnidums
dseeniadslavUszanm 45,723.13 §ruum vieanluiesas 17.40 sied uaznsiidedslas

JuABvasivassA fu

Uszanas 2,411.81 ruum vieAnidufesay 11.45 sel senined 2552-2556 Tneduddsesni
d1dny 1w diullnnden soouddiifnszussaussmaniomaiesivonia in3essudfien
Tnsdwiidiofiawniaslnsans vesUsussiflilunsidosdng sounsnmedlilunsinunsvesdu 4 fiv
shewanadn wandunay duazgunsaldafunazgunsaiudaniy 1Wusu dududindiidfy
léun dhunszneusearinduuy gaanelisnsuddisesulsinsy soouddsiifinszuzlniiedosoud
Aalaliiu 3,000 3 nilsdeidin sneud lusrguithiieriulusen (fusesiideusnaniivusele
$ou) gniaiden imsnseawids Sududmiuussnaunissouewesled WWudy

M15797 3.6 : YaA1N1sA1IBUALING - 417 A AUAIWIANUBIANETENINNT W.A. 2552-2556
(W28: duumn)

7 YA dmvm 5nINTIUELUUUA (%)
YaAN13f deoan tuda Aan1sdn | yaA1n1sdn deean  dauda  qanisin
2552 33,254.00 30,939.71 2.314.35 28,625.36 - - - -
2553 38,780.33 35,995.65 2,784.68 33,210.97 16.62 16.34 20.32 16.02
2554 46,493.41 44,102.51 2,390.90 41,711.61 19.89 2252  -14.14 25.60
o8 2555 65,373.24 61,479.37 3,893.87 57,585.50 40.61 39.40 62.86 38.06
2556 59,088.01 56,098.42 2,989.59 53,108.83 -9.61 -8.75  -23.22 =177
| 242,988.99  228,615.66  12,059.04  214,242.27 67.51 69.51 45.82 71.91

A o o A cu o
NUT : AUNNUNUBYINRINNRUBIANY, 2557

fawduidnvgezduduiildyududu (Capital Intensive Goods) waglsiaansari
TiAnnsnsvaenelfuazaneumdondldfiniy uddhiersanduirdwoniuiian a dudmia
vussmofililidudmuuds Audvesyusy (Local Product) 1y uduisdruandawdn fusi
(OTOP) e AudnfiensagldFunsnanile esnnilundnsusivesuauiifinslfussnuegnadudy
wagsinslidmgAunazussnuilifuuszvvuitonduogluyumu uazendeeguiinnmouny 18l
1#5uanmidseandudn OTOP thu fuUsenauns OTOP wasUssrwuiduaudnuasndgy OTOP 2
Irsuustlovilnense aunsataeiiesnsnszanesels warandymanuenald aviuluduiiay
\Wunstiausdeyaifsafiunandus OTOP fifinsdssonludaans u sudmiavuesniedn 3
unumdemsanaumMiesa dnielsiogndls
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daify msfinnsanidesduddseeniiiuauduionanausivessumu (Local Product) fieglu
sUuvuveduiviendndasivilsivaniwansnst (OTOP) vesdmiamussane linisianeriy
Audsminnuasaety Sarwddgdesnduiuddamnsaadessldlitulssnougeuas
audnvoangunanduai OTOP Idunn Tnsdudwiendndasi OTOP duasfivnthufiogluuday
guyuduives Wufuan wazdudlizumeliuaznamlslaoassiitinannisdminedud log
ynthuiduandnvesngundndias OTOP dlvgjazduinumsnsiilsuazyiundidsglsdes
wazdulvyfigureinau dsu meldnmadisungundniue OTOP vessmthuuasnumsnsde
dornduunasneldiaduiiddyundmils fiflnadonisasedinvemuiouazasounds uwag
waUsglovianmsdminedudn OTOP tu Ynasdiedesnsnszneneliuarananuindoud ves
Usznou saudtamenuennauld

U A

venanimssiiusunulassnimisiua uilwaadust (OTOP) gallingusvasddnfiy
weiduunmeiiaraianuedguiguvy asnsoonseiuguzaudusgvosssvuluguelia
Fu Tnsnsuanidunsliviwensifogluiiosiu wagnsudmstanisvesandnvesnguninins
OTOP luustazamyu Wainansis OTOP msdiaunwuaziiyaeuiiduendnuaivosusasgumui
aonndasfuimussauluudaziosiu sauondadust OTOP arsazamnsadmiieldinain
melulszimanazsinaseima

wnAnEeHAN e OTOP WuwwAnRdaudeslesiuiFeaasugiayueu (Community
Business) Saifunuadndilsunsndnsulidugnsmanslunsfaungurusuon ieonsiaiuaiig
gurulilenuduudsionauedd Wodunngunmsimundielussezsem fisguialdidiund
unumilunsdaaiuuazativayuludnunsdiinegnetieds Ingliussmmilugmuiinisfionauedy
a1duusn wasnsidiusinlunisidenisnisuasivuaguiuuredasegiagusuluiiumg o
AUNITNER AUNMTUIHITRALIANTT AUNITNENN kazAULI sy

aghelsfinnu sUnuvvenaTegiguuulifisuuuuiamsfvisiliued fudnuazuasnineins

v

' ' g oA A o o W A v v o < o
AN 9 °U@\‘1LL@]a&’WuWW?@?{N?}uLLWNWaﬂﬂrﬁar]ﬂﬂluﬂa fniﬁ’)llﬁnﬂuIﬂﬂLuuWUﬁ%ﬁﬂW%iﬂuﬁNsﬂuLﬂuWaﬂ

dnwaigmsiiugsialdlfiuiinaussloniluFeseldvionatilsifiosediaien mousidilsins
sufuasugaguvuiiunumdfglunsdiemdoyusuy msflanauies wazadsnusuiloduli
Antuluguruuazyssrvuldsunausslovianasughagury oanmnudonduazandmn
ANeINaUle

9115197 3.7 uanssendmiiedudin OTOP wazyarnsdseandud OTOP vasdmia
MUBIAETEIINGT 2552-2556 WU Bendvinedui OTOP Tasladssenined 2552-2556 flyaen
Wity 260,692,217 dwumsied TnefinsdsesniadeUagUszana 43,428,245 ruum videaaidy
Jouag 14.75 sed
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A15199 3.7 : ganInUIgRUAT OTOP wazn1589@aniuAl OTOP YBI3ININNULBIANY
581319U W.A. 2552-2556 (1178: a1UUN)

7 gand1uedun1 OTOP nsdsaandun1 OTOP Souazvyainisaiean
2553 552,739,750 47,782,800 8.64
2554 227,697,220 36,353,480 15.97
2555 269,584,906 46,949,400 17.42
2556 251,154,400 42,627,300 16.97
La?{a 260,692,217 43,428,245 14.75

o o a

a U W
NUT - AUNUNUVEWRIARUDIAE, 2557

ndeyanisdieandudn OTOP AlUdasemeaUy amuin yadnisdseen a amudawin
mugsmeiitersnnidediowisuifieutusendmiredud OTOP s Ssorandnldhaudgumy
viodudn OTOP Iifuusslovinnnisineuaulng-andinsudmiauesmesoutisios e
Wisuisuiuyasmmsdsasmeansimsuaulng-anioun iesndud OTOP Sminnuesae
Lireslsisuaudenanguilanyianunnin Wesnduiliiaulaneiu fdnvarlndifssty
lifianuuandnaFesussastast fuvislimsnuuagiiuee

v v
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wonniusTuar e uresaniloninsdidedumainuitnuunalng Tnen1siiauson
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ngAnssuvesfuilnnamiendeduivesuisnuualugvedneannisiuimslavansiuing uay
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ASBULUIANVDINITIATIZH

4.1 NSAULUIANYRIENNIFS19E55A

FanNEs19855ARI@ 1ML wUINIIUA1ISTULARDUBIANT ANNWUIAAYES UNCTAD
JamivadvassAvziividldyaniniufnadnaassa (Creative Value Chain) tnadruunladuld 3
Jupaunsrolull

1) funpunisaiteassd (Creation) iudunouilinduainnisaianssuiunisinadisassd
onuuy viieilugaisuiureamsldeuAaviodununns

2) dumeunsudn (Production) n3en13uandn (Re-Production) Lutuneuiiinduainnis
11191AUAANTEIUAUINTUINAUNAIUAUNITHANFUAT N15UTTYAUYE (Package) 130
Funouvenisliuinns T,mﬂ%gumauﬁﬁqi’mﬁqmuﬁmiaﬁuaw (Supporting Service) N3
nanlwsasMsHanaunalng

3) n1sdadanine (Distribution) n3en150a1a (Marketing) LUunagnsnisnainlunisasng
nsrUruMTdINpUAUMSaUIN s TinAnTuIINgmamnsTadisassiiiiedsnaulidele
Juslaa

A 4.1 : viaeldyar1YRIRnaUNITNAS9ETIA (Creative Value Chain)

RETAIL &
» PRODU CT|O> DISTRI BUT>CONSUMPT>

Tuvane 9 n3diinswdslugnamnssuadisassdvassandndudesfiongudn Gamia

fun - UNCTAD, 2008

wonww) Tuusasianssuviedidnuatsnsdiivia 3 nsgurunsensannsavildnisluuidmaetu
fadu nmaweneudlafsunumvesniatamisensu (nsemyiamisnunanatuazruingen)
TuusiazAvnssuvesiildyadvesasugiaaiiassadsdauddny Juagrads lunisdilafiegauiu
uazgadsfimalamisvuianansazsuingen desUszavlumaudiusamenszurumandslu
QNANNNTTUATNETIA
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dodfu Tunisitauiaviosiuvesineazaiunsasnszdvesdnsuuudafu (Traditional
Enterprise) tiof1alugnisifundnsadnaasse (Creative Enterprise) Ity amialnsazdoaiy
9Inn1neeuiUAsunUasiassadiegsiia (Business Model) wuudaifufiannnisidunisnanniu
U (Scale) Tl ingauifiodlifuszinn ugnsudniivainuans (Diversification) dnwauzlviunn
B9tu nmslditagaviivannvans Tasiamzingiumstyauasarufnaiasse nedomes
Wanheannsldanudauazauainsassaivanvansann fiisngnissdndivainvans (Scope) 34
uANFIIINNIAMIKARLUURRLT I uTiuaeansHER sULUUNSHARTIvavanegeutungYes
mamsdndwiefivarnmans waztdaelunisnszateanudss (Risk Diversification) 91nn15UsENeY
gsRasneuiy (1wl 4.2)

uennil ilemunnsaumsiianesiosdnsaisassAfnminaiy nufnuniaednmnis
Jussdnsadnassdvesiamia OTOP ludwminnustaie uazmuszandldivuuifnves Stan
Shih’s Smile Curve FadunurAnflosuiedn fuszneunisiamisazarunsaifiuyanidudude
usnisanmshianuddgiunisamulunuideuasimu (RED) wagn1sveenisvinnisaaiala
at1als

ww3AA Smiling Curve gnAndulag Stan Shih (1992) Fududwesudsn Acer ivdnensnuas
ABLTILMET AMNN1THUNATEY Stan Shih wudnlugramnIsuvemu NseuIUNIsluNISAALLIAANTT
wAnuazMsnsIaInzdieiiugasinldgainniinisasludiunats dufionisuandudund
Tng Stan shih léudsnsyurunsuanesnidu 2 nuaa Idud dutdh (Upstream) wazdaneiin
(Downstream) Tnedutusgnauluse uuaRanienisvinideuasimunvesdud wusudaud uas
nsoeniuudud Turneiivared Useneuludie mansesdud maviinisnann wasmsnevie
UEnmsmdsnsue damnuandiifiunmlagldnsmaziuldidnvuzveadunsiiidnuas Smile
(Svslunudaduyadiiin lurnsdunuueuwdunssuiumaudamunni 4.3)

MnuwAai U3 Acer Tdthindssgndldfunagnsnsgsialaeiduannsnanllaufienis
mseanaluseaulan litasdunisaduusuduaznisliunnseie 4 fiferdestuneufinnes
Tng Acer Idamulushuvesnisidouazimun (RRD) sghammeana wWewwuuinnssumelulad 3
wnAndandnves Stan shih iufisensusgreniawndunsifiuyadiinvesdudlugaamnssy
Usznneng 9
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A 4.3 : The Stan Shih’s Smiling Curve

Higher
T Concept/R&D Sales/After service
=
E
< Branding Marketing
E
= Distribution
Manufacturing Under this model,
manufacturing is the
Lower loweest-value input
PRODUCTION CHAIN
Time -

4.2 ufnwringatas

NuIAATEY Smiling Curve Fanamisldfinunwesnunlasldufailugramnssunis
WAmBY 4 8nfIBE191U Masahiko and Haruhiko (2002) Idfnwiuuadaiilu 6 gnamnssunisudn
mu'mlwgmawizmmjmlﬁud 1) msudnduddidninsing, 2) msnanededdlniluasiiou, 3)
nswangUnsalreuiiawees, 4) msudngunsaideans, 5) mswansagudlazsausIn TsenAdetud

¥ a

WUTLUIAATBY Smiling Curve WinTuiugnanlugnamnssuasadddlnitluaiisou duangunsal

Ao nes wazdndnInaudkazsnUTINN Tuvaeiuuifnves Smiling Curve dlildiAniuguaniu
RAMNTTUDY 9

LWULREIAUIULI9AU Aggarwal (2017) TatuuaAnaes Stan Shih’s Smiling Curve 11@nN
faguanunssusing 4 lulssmaduifelnooudouiutssmadu duu wasnmald dausd 2001 s
2011 FslAnwnda 4 gramnssu Iiun 1) Tanzitugiu 2) poufinmed 3) wiesdnsuasiedosdioluih
uay 4) nsvuds InesanisAnwmuiilugraminssulaveiuguvesUssmedu duu uannmald &
Fnwairn1sanduianssuadionuafnuendy Smiling Curve TnglanizusenvesUszmaiuiily
Auddyfun1snsiiidenasiaul n15a519MUTUS wagn15e8NKUY Sudinadenisiiiy
Uszdnsanlunisdseentuduialanldunntu luvawiivssnasy q fnwndieuiiou (gu Yssme
Buife) finsegiftssuaduneududuromeiifowssiauuazmsad auusudivingy uasUseme
Budsdinssoansilagasmulugnamnasuisnun



wonmileainUsemalunguiei@ewdl Rungi and Prete (2017) lafinwiuuifinues Stan
Shih’s Smiling Curve flunguélagaastoyanit 2 auusenvesuseinadig q Tungduanaimglsy
fauEmiindnautunans (Intermediate Goods) uFdninAnduddutats (Final Goods) uay
W3tlunAu3ns (Service) Faman1sfinunfidenndasiunuiAnuos Smiling Curve finudn n1saa
yaAfiuvesitasAnduldanmaiaunnssuiunslunsiifowasfauaud nsadauusud
aud wilunisdidunisfananazaninsailfianizanuisnusidaduuivndusidamindy
wiearsmnuldiussumenisiuasdoyadidumudunisnisi (Trade Secret) fns 9 aaudnun
fasfinuaonadostuaunudreiuluifiid uwnfees Smiling Curve awfiulddatuusdniuan
dufuazuinisludsemaifauind Tasemefvuisvlumagaamnssunsndaiiiaietions
nanvunlunglusziulan Jsmsatuau@ne1ves Ye, Meng, and Wei (2015) iléld world Input-
Output Table lakansdn unumveanisidislussuuiislgyanilan (Global Value Chain) 9l
duddryiivilsiniagnamnssunsnasdiguuuunsdidunsuuy Smiling Curve

At Fuiulddn wwafaves Smiling Curve Iignldlunis@nwmninenainnssunisudnsng ¢
Taglanzlulssmanimuindrirddiudrdgdonisadisyadiiunaonviielgguniunisnda
| & A ' 2 a . & Yo a Y a
wivsziauntaulasiounife wwida Smiling Curve Hazaunsaldladulunsdlvesininluuseima
masimunidnuszaulymnisaigaanialavsely

28141507 AreAuf1IMTIIIumaluladaisaumne (Information Technology) Tu
Hagtuiidawalilenialunsiguanluuszmaidaiaunszidinfanislivssloviannalulas
asaumaduieligeiy Sudmarelonalumssnsedunsaiayaduiisldinndeiu dmiudnang
agluuszmaidaimun sndiegrenudinyive slam (2011) Alddnuilunsdvesuisnlunga
geavnssunalulagarsaumalunguusewainlua (Emerging Economies) linuin uwifnues

Smiling Curve @nansaldlameguniu

dw¥unmgramnssudu  luuTunvesussimafdasiaun Shen, Liu and Deng (2016) 1¢
Aunuifisdudn gramnssumsnandiusnniasinisdniunsludnuagadedu Smiling Curve 1¢
Aluvsanaddstuunduinasfidnuursesgrainnssuildussnududu (Labor Intensive) #e
sz ugnamnssuiiusuyulunisnaniainussnuifiinees Soaililiannsoaiaaduia
nmsndaldunin Tusasiinisdulufanssuduth (Msfounsiannaud maasauususaudn
LA¥N1398NLUVAUAD) waznszuaunsrAnlussiuateth (113n3ea1edud) nsviintsmans uax
nsvIenieuInIMaInIse) avtisatnatsznounisluesdnslégetu luvasdl Shen, Liu and
Deng (2016) l#aBunein gnanvnssudildyuidudu (Capital Intensive) sinagfianiadosdnsaunn
Tnglunszurumsndn Jafnadeged finainnszuiumsaniideudreunn Tnslamziuuignlu
Uizwmﬁwﬁqﬁmmﬁﬁwﬁ’]ﬁLﬂué’mﬁmiumswwumimﬁmiaﬂ (Global Assembly Line) t9undn
ogalsfii Towauouurlituudnioglulssmaidainumandite Wisnitaisadiiugeainnis

Wufleaffuimdaiimsesiiundanmainnisasulumaluladinindu wieudunsamuluinus
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YDIUTNY LU NTHNBUTY Lﬁaﬁ%ﬂhaaﬂszﬁu%umaumsmaﬁﬂuszﬁ'mawﬁﬂﬂzj%y’umaumsmamiu
swivfuiwieUaeiliinniu ilesnseiugravnssuludssmasidsiammadu vonaniu
Ussimasdsimundsasiiazadsanusuflomaasvgiaseninegiinieliuiuuiufistusay
snszfunaidenledlugnmendnmelindayadlanmslugiinnat 4 (Aggarwal, 2017)

e33R Sawdiiuuifnves Smiling Curve azgnianldlunisfinwigaaimnssunisuda
alugSuuuinin widowiviaulatfe wwidadasannsahunldfugsiaiidulszan

Faviayuyuiiflvuiadn (Small and Micro Community Enterprise) lauselil uazdniamiagusy

&
= °

<1 a s o a L . ay ¥ a P v & ' °
Hinsdliunagnsnunanuwifinves Stan Shih’s Smiling Curve fildesunglineunthlagdsnari
Wiaviaguwudsnaniinalsenoun1sigaumsela

v oy
o =

Wil eudAnwiiiAgadestunsld Smiling Curve Tugsiagusu (Community Business) 3o
Famiaguvu (Community Enterprise) d9liiipafinisAinwunneu Safuiivesunutuiifiay
tunfnves Smiling Curve sndszgndldiudamnayusy Tnsawaiinuzidoisidoiuumanues
Smiling Curve thagannsaiin@nuluviunveiamaaguwuldideanin Usznsusn Jamia
gruiudiiamiafiinnniussnoumsluriesiuasldmmufnaisassduasgiityalusiosiudy
vdniileswandud Usgnisiiaes ilesainiamheguvulngdumnazdszaudgmlusiunisnain
waznsaayas i Jadunaaiiiinisussgndld Smiling Curve sxtsifisdnnnuaansalunis
wdaduliiuIamAruliuiol Usznisiiany Jamdagususziiunumidusisgslasionnzlu
Ussimarndaiau Gnandssmaiiauud) Wesnnussmardaimuniouiomndulszay
futlgmenuniuuazanuimiend Juasvsivvesusumamdatauivanissinduseddsuns
Fundouangusznounsviestududifey Ssmsiaundnenmvesfuszneunmsiamaaguuas
Guwwmanildlunistaglunsienuiarensyiuiassgialufiuiivsyautgmenuenaumaidu
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5.1 dayavasiamnagusy
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wilshuanilandn sl
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(0TOP) Tudsminnussmerdumandsisiovas 75.2 uandumaneiosay 24.8 (nwil 5.1) Fadud
haulahesdnsussinnililuesnsiigndeazldsudonlmduginudinlvg fumnsnsanesdng
aAgsiavionasvnsdy o Afthdwinginazdumane Insamgeraunannsiisiaudiesd
doddmnuazidonseulumsuan uazazdesdinisvinuussauiuanndnnelungui eglugusu 3
fudainazivinuslulssinniiganingue oglsia Wesngiissdumsfnudanuin durnguéad
syiumsnufiligein Tnefldnduieiosay 87.1 fidrfansAnuilussduisendnuneuatenie
i luvagiifiiiessesas 12.9 LﬂﬂﬁuﬁﬁwL%ﬁ]ﬂ15ﬁﬂwﬂuizﬁ’w%avjzym‘%w%aqaﬂdﬂ (n il 5.2)
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TudunsIanisvesiamisguvundndudinilaiivanilandaduen (OTOP) ludmin
A o PO ] v o a = o ' ' "y =

wuedny eungiidrwiudiinensuazdsniunisiedagtunuin lavdulvg (Fevay 38.6) fins
Aesianuiundt 16 U Tuvagiitamisgusuiiiisnenswazlengiesndn 5 Viesildndqudiliden
wuiufeegfisevay 18.8 Tamiagusuiinandudmilaiuaniandnsioe (OTOP) ludminnuessay
finmsudndulngduduiudsgdidundn Govar 32.7) sesawnliud duddnau Fevaz 9.9) A
nea/ide (Feway 7.9) auulns (Fevaz 4) i3eshu (Fevar 4) in3eslu (Seuas 2) uavdu 9 (Feway
8.9) (nw# 5.3)

A9 5.3 : dadruveslssinnnandiaeivasduainiisnnuantiasnandiael (OTOP) Tudwdn
9UBIAY

RN
4 vy 2
ERRIEY
1
LASBIAN
q

anulng
4

Inau
9.9

wiagy
32.7

o

i - Analaefise

Tufruvesnisinanunuit Yssinafesas 55.4 vesdamhyuwuiinanaudmilsivands
wan St (OTOP) Tudminnussmefinsdraussnuninnii 11 au Tuvaziifesas 22.8 fnnsdns
U599IUTENING 6-10 AU uazFepar 21.8 fmsinaussawidenndt 5 au (1wl 5.4) TngUseifui
thaulafifie TS wndamiyruieiesas 33.7 Adwrnouwnaidused fdaduieiosas 28.7 7
fnssreenouunuiiliuiuey fdndiutesas 15.8 Mlunisiresends uarderay 13.9 Milums
P1e91e7u Tuvaziiamiagueuiiteanouunilifuussmuiuneeunduiifivsiosas 6.9
whitu Sl usamuivhouluiemivgurudssanidlildussnulsd uwidunsisdngm
Fovilinshauldfianasiung wezussnuagliausananmsaineldldude lneseldonaas
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A9 5.5 : daduvasnstieAnauunuikssuivinauludsuiagnsunnangudnilaiiua
f a o ¢ v W
nilananiuen (OTOP) Tudsninvussany

(1) s10R%4
15.8

(6) ldusiuou

1 16 28.7

(2) 570U
13.9

(3) edUan
1
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(5) 16 6.9
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sosaunldundminlndides Govar 16.58), uazanelugiinia (Fevay 12.67) Feaziiiléin nirfes
ae 88 voswennedudmissunonimindafusiiaiatuisanslufmiaviolussdugiinia
ity fuszneumstamiagueudiliamnsohnsearadielivssauaudisalusaniiisis
FoguenangummumunsuazIuama (fissfesay 7.77) wiemanadnaussima (fes¥osas 0.35)
whitu winssmanalutssine avy.an Sadunanassssmailndfignannfamiauessaeiesiss
fidndrusenneifivsiesay 3.96 (M1 5.1)

§ o 2 o £ a @ o o
A15719% 5.1 : ﬁﬂaquiqﬂ‘lﬁﬂqﬂﬂqiﬂqﬂauﬁqquﬂquaWuﬂNaﬁﬂm‘ﬁ (OTOP) ALNQQW'JﬂWanﬂ']EI

FuunMUNgUgNAT
ngugni AnRAY Argegn Aingn daudeauuanigm
(1) wuoseny 58.76 100 0 27.38
(2) Fw¥olndidos 16.58 80 0 15.73
(3) nv/J3umma 7.07 70 0 15.06
(4) giimedu 9 12.67 70 0 16.93
(5) auvam 3.96 30 0 6.42
(6) srsvszme 0.35 10 0 1.77
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9g1915A7 Wousziliuludtuvesnagnsnianisnain (Market Strategy) aunagns 4pPs
(Product, Price, Place, Promotion) aail Tusnu
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Tununmauivesdiatenduegns “uniige, wagdudoiuusudaudvosiiendud
gousuuardiamudndede “uiniian” Gowvar 77.2) uenandudsuesitdudivenud
endnwailaniau “uiniign” (Seway 53.5) 0813lsAd wenuluiTeaveanisil
Ausznounisiiuindudivesauiinisiaugusuvdudians, dauwdantnduaszd
ANuAnaseassa uaziinnsglusedvaina guszneunisdiulug (Gewas 55.5, Sey
a 41.6, uardesaz 32.7 audey) Seldmnaiiulusesdu “unn” windu msedandlvg
($ovaz 48.5) uesindudvesionduduifiasvisufgidyyuasuandndnual
viestiuduman (msneft 5.2)
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c
G
3
g 2 (OTOP) Tudwinnuaeme
S :?;
0.3
v toeiign o un wnitgn
Sa FFud
E :é’ i Sowaz duu fovag 1wy Souaz dwu Sovaz
=2 4
g I‘g AuNMALA/USNIRSITUANNGDINTS 0 0.00% 0 0.00% 3 3.00% 70 69.30%
2 29InAN
c
=
(9 .
wususauA/vsnmsuiivensuuasil 1 1.00% 0 0.00% 1 1.00% 78 77.20%
oo
fnsiaunguuuududn/uinsiase 0 0.00% 5 5.00% 53 52.50% 38 37.60%
dudvuinsiiondnsallanis 0 000%| 1 1.00% | 19  1880% | 54  53.50%
FuA/usnisiinuulanlmiuasasyiou 0 0.00% 10 9.90% 42 41.60% 39 38.60%
AUANES19ETIA
Fudyusmstinasgussduanna 1 1.00% 38 37.60% 33 32.70% 27 26.70%
Audn/vimsasieuqiiya way 0 000%| 5 500% | 19 1880% | 49  48.50%
uanadndnwaliiosiu
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2) 3181 (Price) fUszneumsiineunuuasuaMiiui Audesauiisiaiians funanm
YosduR, fisAvneiindueoy, fnsesasaeusianls, @wnsaresessiaild, wazsian
gAsssulienyIougndilusediu “unfign” edlsididesangmeunuvasunudiu
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14577
1y Souaz Fuu Sovaz Fuu Sowaz Fuau Sowaz
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UBIILAUTIAN
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YALIU
AravApuTImAUA LA 0 0.00% 0 0.00% 4 4.00% 30 29.70%
Ratdl
nimansasesodd 0 0.00% 25 24.80% 23 22.80% 46 45.50%
?T[Uﬁmlmm‘ﬁ’w 0 0.00% 0 0.00% 1 1.00% 16 15.80%
WUILNA
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3) gawninisne (Place) fusznauntsdnddugiiiiuil dudvesmudiaauiidmienday
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a a = s v = o 2% a o o« v o 2 2 v
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Jég a o o o o
£8 nanfiual (OTOP) Tudmianuasnny
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23 ) )
T e vaeiign oy 1 uniigh
[= @ AuYaIN 115U
,g ‘a 1wy Sovaz Iy Souaz Iy Sovaz I Sovaz
0w de = o
=3 AAUNTIIEAUAT] 0 0.00% 1 1.00% 10 9.90% 65 64.40%
= AnuaznInlunsdiie
®
Aaaitiasmnieuin 1 1.00% 2 2.00% 22 21.80% 70 69.30%
fusserneagila
Wiunwsaifuayuan 0 0.00% 9 8.90% 14 13.90% | 56  55.40%
meunasgiy
MIIANYBINIINTT
Fndminedu
msddufrglafisian 1 1.00% 4 4.00% 23 22.80% 67  66.30%
fiormamsdndnitg 0 0.00% | 38 37.60% 43 42.60% 16 15.80%
ATOUARUVIYTEINA
fjfﬂ’":s““”ﬂﬁww 1 100% | 42 41.60% 39 3860% | 15 14.90%
g3 @ul.an

a o va o
N : ﬂ”lu?mIﬂEJ”NEJ

4) msduaiunisung (Promotion) awAayuudnajiuin (usziusniiae) levinns

Tawandsznduiusauivesnunudenis  sgraiaue Inglaniznisiideyad
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tiaeiign oy um wniige
AWNITAUFTUNTYIE
Liveln] Sowaz Livelt] Sowvaz Fuau Sovaz 1w Sowaz

finnsTavan Ussnduiusknudess 4 et 0 0.00% 12 11.90% 57 56.40% 27 26.70%
ashuae

JaRanssuduaiunIsue (an wan wan woa) 0 0.00% a7 46.50% 30 29.70% 20 19.80%
ansatiszuinulalunanegeme Wy [Ruan 0 0.00% 28 27.70% 20 19.80% 39 38.60%
Onsinsin Judu

finsweunsdoyaiiedundnss 0 0.00% 0 0.00% 32 31.70% 59 58.40%
Fumuazinfefeyannlusunsuiivislunisdu 0 0.00% 2 2.00% 25 24.80% 64 63.40%
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a ° Yo o
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JamAsyuruusaziis Faa1ndaviildnuin Jamisguruindndudndsivanimandus
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WUl JamAeguauiinandudniaiuanisdndu (0TOP) lufmiamussauannsayiseléls
Tavledsyszanas 278,713 vwsed fistesnelnsidsuszana 144,703 vwsed wieandurils
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ganavesmudamnuiuuagwoluseld (nmil 5.6)
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B (@) Uauw Wiysauses B (5) iiiada Tdnenim B (6) i dndaneluld

a o Y
N : ﬂ”luimiﬂamﬂﬂ

degludiuvesnelinuin Ussanafesas 96.68 veseldunansenviodudi Tuvasd
Yovay 3.12 voenuldiuduvesiugamyu luvusilusuvesnedisssinaiesay 63.51 azuun
ufuringAusesasnagualuiuaing (Fesas 17.65) uazmudms (Fevas 15.74) dauimdeitu
Avuds ($oway 2.23), Aeenuuy (Fagag 0.35) wazAmsnaia (Fovar 0.4) Fashedununsuani
8¢ Uszneudumswasludiuauiilisnn (wsgfenmmssaiaudiodugineauiiosunslinousu)

122

Jedwarihlidudmileunendananfusidnagiamnsaudstufuguanonvuselg o 16 sz
Audniinaneanunazdeauszauiudunuiaie (Unit Cost w3e Average Cost) figafiatiuay 296.45
v luragiiseanevesdudiesdigei 695.25 vin Fudusiaaneiiimsuniadw (Mark-Up) g
$owaz 135 [(695.25-296.45)/296.45)] Tnsannsifiudayadussnouniadiuin fiansnsakesailigs
dnsgusznounisituinduveiaesdinunin Gosar 59.7) waniduduiifieaslansiuly
nann ($oaz 61.7) (5737 5.6)
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M15197 5.6 : #a1uEINITRUYasIERgNTUNuIeduAmilsiuanilan@nduet (OTOP) lu

JInInnusIAIY
Anadey Argegn Areingn Sauileavuninsg
annuznenisiiu (1) selst (wm) 278,712.9 | 3,000,000 6,000 487,803.5
(2) 5199 (u) 144,703 1,500,000 4,000 256,027.4
eldvosanny | (1) psgdudn 96.68 100 70 6.26
Usznoums (lul
2562) (2) msmeuims - - - -
(3) Gugamgu 3.12 30 - 6.04
(4) fwin / aonidle - - - -
(5) 8u q 0.2 20 - 1.99
SN VOEA (1) Andna 17.65 90 - 14.49
Uszneums (ud
2562) (2) enaqiv 63.51 100 10 15.9
(3) Ausms 15.74 70 - 15.37
(@) Fvonuuy 0.35 20 - 2.26
(5) Avudsdudn 2.23 20 - 4.33
(6) Ansmann 0.4 10 - 1.83
(7) 8u q 0.5 20 - 2.96
Fapumawdin | gtumandn (/A 296.45 15,000 4 1516.87
e s (VA 695.25 40,000 8 4,016.56
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1) ludhumsisauaznsitaun - 91nnsdrsianuitiaviegueuiiniedudmisnenis
wanAnust (OTOP) Tudsminnuesmedinsvinanssuiisrtesiunmsifouaznisiamn (R&D)
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vidoaondeunuuldng warluheiignfavdsmaiemnudfunnisfuresiamhayuruies
(il 5.9)
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duiflesarninda Smiling Curve gnAndulag Stan Shin (1992) fildesuneliluunil 4 da 1¢
wlenszurumisaameanidu 2 wuan Tdud duth (Upstream) waguaneth (Downstream) Tnsguti
Usznaulue wumvensiidouasimnnvesdud nseenwuudud luvasiivaneh Usenou
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Aanssusuduasianssanethiidudufenssuiitasaisaduiin (Value-Added) Witumegsiia
I dupenaunn (Shen, Liu, and Deng, 2016)
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sanuidddanunsaiifanssuniglaviildamAin1unann1sves Stan Shih’s Smiling Curve 11

a
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Uszanas 182,100 umsetvini), Iduyuiadeussinn 175,123 vmsel @egend
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a o eda o Py =@ ] L Au o W
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A6

un

atf Fawan15BATEiAs1e 9 duansliiiiiuin Sauddinisandumsiiuduyuliiu

Fauiagurulunsndndudmilsdneniwdndueiiny uinsawulusunsns
gonkuuNaniaiwwalduaslinaneuwnulususelauas mMlsniutumeuiu

® JavAyuruNiinszuIuNIUTEENTUS, MIdeasunisuy, wagn13ai1auTud

szilsneldiadsyszuna 539,750 uinded (ganindamAsguyudlalaiinng
Uszgrduius, nsdaaiunisene, warnisairuusudidselfiadeuszuin
214,259.3 yindaTiinty), Sdunuiadeussuin 286,975 vinded U (Fagandn
FamRguuildlifnnsussoduius, nsdaaiunisne, wasnsadauusud i
Fuyuiadsuszana 109,574umsel) og19lsid JawAsyuvudisinszuiunis
Usenduius, msdaaiunisee, warnisairauusud aedadiiilsedoussanm
138 252,775 vnsiel (Feganiniaviagusuitlildfnsruiunisussmduiug, s
daasunnsne, warnsadauusudinmlsuszann 104,685 vinded) duduain
uansnsegaiifednfymedda Samamsiaseinsn  duaadliifiuin fadiinis
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lunssvaunsfnanillaldmsiinneifigniesmundnnismeadifiiosnnaudusazyssnndaud
Anudnwrva3duAn (Product Characteristics) fifiauuansneiu fanssurunsuannisliaiuin
a¥aassd mansyaredud mevhmseain Wudu venanisdidndiunnuduturesnislitade
N13MER (Factor Intensity) Simsléfunisiuses uasnslifunmstieimdeanniasgitlimiioudu 8n
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adaiiafeduinuennsuinsuaznnsdanis sluinudnvuzvedivesianis (Owner
Characteristics) fiumnanaiu Swhlinsinngidssnndisuisvanedsifadunsineeii
dndeu (Bias) wazviaaanindede Fsdnudusesiinismunuiladssng q (Controlled Variables)
wentulifensUssnamsnuuuaeuasugiA (Econometrics Model)

6.2 NFUTTUIUNTITUUUINADUATHTHR

lumsuszanaumsuuudnaemaasygiatdlamnundiuysniu (Dependent Variables) e
FuunNaUszneunTveia MLy (Firm Performance) eandu 3 dudsldun 1) dusesy, 2)
Ausun/edng, uar 3) Aunamls Taglviegluguuuuves Log Form disil

Log (s»eld) = a+ BX; +yS: + &
Log (bum) = a+ BX;+yS;+ &
Log (ils) = a+ BX;+vS; + &

Taerimusllst x ungusudsauau (Control Variables) susznaulusheimmasiives
(Usgsnungy) Iamiaguau, seAuNMIANYIveudtves (Usesungs) Jamnayuvy, e1gveddniu
Uszneunns, sefunnivemandnusigaeiladu (unsdildfuvansduiazidonanaudilldiun
geam), UssLamvesiamaayuey, dadiuveagndn, sedunisfianimaluladlunisuds, funves
muAnavassAlilunisandud, nmsléfumasgundndausivssinneing q @nsgrusdndusi
YUY, IAIFILOIRNTOINITUAZET Y150 8., IATFINEA1E, 1w5g U 150 (Jud)

Fuvs S 1 unguinuusvu (Dummy Variables) fuansianssuviaslgguaiuinngsy 5
ﬁﬁmiimﬁﬂisqﬂémﬂﬂiamtmﬁmm Stan Shih’s Smiling Curve s uunduianssuianua 5
Aanssuw/aumeuldun 1) AMFITULALHRILN, 2) N1T8BNLUUKNARTME, 3) NSHARAUAT, 4) N13NS¥anY
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7.1.1) Degree Centrality
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7.1.2) Closeness Centrality
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7.1.3) Betweenness Centrality
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